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THREE  WAYS 


TO  ACCEPT 


A  CHEQUE 

When  a  customer  presents  you  with  a  personal  Barclays  cheque,  there 
are  three  cards  that  will  guarantee  its  payment. 

Barclaycard,  Barclays  Premier  Card  or  Barclays  Connect  —  each 
automatically  guarantees  the  payment  of  any  amount  up  to  £50  (provided 
you  follow  the  rules  below) . 

With  an  average  2.3  million  Barclays  cheques  written  every  day,  it's 
reassuring  to  have  our  cheque  guarantee  supporting  you. 


CHEQUE  GUARANTEE  RULES 


Barclaycard,  Barclays  Premier  Card  and  Barclays  Connect  guarantee 
personal  cheques  issued  in  the  United  Kingdom  (which  includes  the 
Channel  Islands  and  the  Isle  of  Man)  «md  drawn  on  United  Kingdom 
branches  of  Barclays  Bank  PLC. 
To  obtain  guarantee  ot  payment,  follow  these  rules: 

1.  The  cheque  must  be  a  personal  one.  (Cheques  drawn  ON  AN 
ACCOUNT  USED  FOR  BUSINESS  PURPOSES  CANNOT 
be  guaranteed.) 

2.  The  'Valid  From'  date  embossed  on  the  Card  must  have  been  reached 
and  the  date  of  expiry  must  not  have  passed. 

N.B.  The  Card  is  valid  from  the  first  day  of  the  'Valid  From'  month 
and  up  to  the  last  day  ot  the  month  ot  expiry 

3.  The  presenter  must  sign  the  cheque  in  your  presence  and  YOU  must 


record  the  number  ot  the  Card  on  the  back  ot  the  cheque. 

4.  The  signature  on  the  cheque  must  agree  with  the  signature  on 
the  Card. 

5.  The  value  of  the  cheque  MUST  NOT  exceed  £50. 

6.  Only  one  cheque  can  be  guaranteed  tor  any  one  transaction. 

a)  You  may  not  accept  another  cheque  guaranteed  by  a  Card  issued  by 
Barclays  m  respect  of  the  same  transaction. 

b)  A  series  of  post-dated  cheques  cannot  be  guaranteed  in  settlement 
of  one  transaction. 

N.B.  It  is  not  necessary  for  the  bank  account  number  and  branch 
sorting  code,  embossed  on  the  Card,  to  match  the  details  printed  on 
the  cheque.  This  is  because  some  customers  will  have  more  than  one 
account  at  Barclays. 
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Our  society  has  no 
recent  experience 
with  deadly 
epidemics,  and  so 
lacks  a  context  within  which  to 
understand  AIDS.  During  the 
last  great  European  plague  the 
population  in  England  declined 
from  approximately  6  million  to 
1.6  million  between  the  years 
1346  to  1500.  The  decay 
occurred  over  seven  generations 
and  the  disruption  to  social, 
commercial  and  administrative 
activities  was  incalculable. 

It  is  perhaps  alarmist  to 
suggest  that  AIDS  will  become  a 
similar  scourge  in  Western 
Europe.  But  with  some 
authorities  suggesting  that  1  per 
cent  of  young  adult  American 
males  will  be  infected  within  two 
years,  and  10  per  cent  within  six 
to  eight  years,  it  is  a  terrifying 
prospect.  The  number  infected 
in  the  UK  will  break  the  1,000 
barrier  by  the  end  of  the  year. 
Death  from  the  disease  comes 
within  six  years  lor  30-40  per 
cent  of  those  infected.  An 
effective  vaccine  is  still  years 
away. 

Studies,  particularly  by  the 
military  with  their  "captive" 
populations,  have  been  made  of 
campaigns  to  inhibit  sexually 


transmitted  diseases.  "Notable 
for  their  utter  lack  of  effect  are 
educational  efforts.  Similarly, 
appeals  to  moral  principles, 
punishment,  including  fines  and 
imprisonment,  government 
regulated  prostitution,  and  the 
use  of  prophylactics,  are 
complete  failures,"  says  a  recent 
paper  by  a  US  Army  doctor. 

Yet  a  massive  educational 
campaign  to  encourage  safer  sex 
and  the  use  of  condoms  has  been 
the  Government's  response  to 
date.  It  is  difficult  to  see  what 
other  approach  it  could  have 
adopted.  Quarantine  is  not  a 
practical  option  in  Western 
society  as  infected  individuals 
may  feel  and  behave  perfectly 
normally  for  five  years  or  more 
before  becoming  ill.  The  success 
of  the  policy  will  depend  on  the 
support  it  gets. 

Pharmacists  are  in  the  front 


line  in  getting  the  message 
across.  As  a  retail  sector  they  sell 
more  of  the  product  than  anyone 
else.  Their  ability  to  act  as  a 
source  of  contraceptive  (and 
prophylactic)  advice  is  now  well 
recognised.  And  as  health 
professionals  they  have  a  duty  to 
reinforce  the  message  that  AIDS 
kills,  that  it  can  be  caught  by 
anyone,  and  that  the  longer  the 
number  of  those  infected 
contmues  to  grow  the  more  likely 
the  virus  is  to  spread  outside  the 
recognised  risk  groups. 
Prevention  is  better  than  cure, 
and  since  a  cure  may  never  be 
found,  prevention  must  be  made 
to  work.  Lacking  the  more 
elegant  option  of  a  vaccine,  the 
lowly  condom  is  the  best 
alternative. 

People  are  aware  of  AIDS: 
today's  powerful  communi- 
cations methods  have  ensured 
that.  And  sales  of  condoms  are 
growing.  But  people  must  not  be 
allowed  to  get  blase  about  the 
threat.  The  number  and  variety 
of  outlets  stocking  condoms  is 
increasing,  thanks  to  Mr  Bran- 
son, among  others.  But  for  the 
pharmacist  and  his   \\  \\ 


customer  this  is  one  | 
market  that  he  can- 
not afford  to  lose. 


\ 
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No  free  movement 
before  the  autumn 


Beecham  Health 
®zr      Care  Award 

Co-sponsored  with  Chemist  &  Druggist 

of  Shares  to  be  won 


STOP  PRESS  -  Pharmacists  and 
assistants:  This  is  your  last  chance  to  get 
your  share  of  £3,000  of  shares  to  be  won  in 
the  Beecham  Health  Care  Award  co- 
sponsored  with  C&D.  The  entry  form  can 
be  found  on  p26  of  the  July  4  issue  and  the 
competition  closes  on  August  1. 
Additional  forms  are  available  from  C&D, 
Benn  Publications  Ltd,  Sovereign  Way, 
Tonbndge,  Kent  TN9  1RW 


The  Privy  Council  will  not 
consider  free  movement  of 
pharmacists  within  the  EEC 
until  the  Autumn,  after  last 
week's  blocking  of  the  Order 
that  would  have  brought  the 
UK  into  line  with  the  rest  of 
Europe  on  October  1  on  a 
technicality. 

The  Pharmaceutical  Society  appears  to  be 
on  its  own  in  its  late  opposition  to  the  Prag 
Amendment  to  the  EEC  Directive  that 
would  restrict  practice  by  immigrant 
pharmacists  in  pharmacies  less  than  three 
years  old. 

The  Order  amending  UK  legislation 
(C&D,  July  11,  p57)  was  to  have  been 
debated  in  the  House  of  Lords  and  the 
Commons  on  July  16  following  approval 
by  the  Joint  Committee  on  Statutory 
Instruments.  The  JCSI  refused  to  accept 
an  oral  submission  by  the  Department  of 
Health  on  the  requirement  that  a 
satisfactory  knowledge  of  English  was 
required  by  those  wishing  to  practice 
pharmacy  in  the  UK.  The  Committee  said 
it  needed  writtf->  evidence  and  would  not 
approve  the  Order  without  it.  The  Council 
does  not  meet  again  until  October,  the 
month  free  movement  was  scheduled  to 
come  into  force  throughout  the  EEC. 

C&D  understands  that  part  of  the 
Order  in  Council,  amending  the 
Pharmacy  Act  to  allow  mutual 
registration,  could  be  introduced  without 
further  ado,  when  Parliament  reconvenes 
m  the  Autumn.  If  necessary,  the  two 
secondary  clauses  amending  the  NHS  Act 
and  the  Medicines  Act  to  effect, 
respectively,  the  language  requirement, 
and  the  Prag  Amendment  (which  prevents 
an  immigrant  pharmacist  from  purchasing 
a  pharmacy  less  than  three  years  old  or 
opening  up)  could  be  deleted. 

For  the  Pharmaceutical  Society,  head 
of  the  Law  Department  Gordon  Appelbe 
says  he  is  not  aware  that  any  PSGB  lobby 
against  the  Prag  amendment,  of  the  type 
alluded  to  in  last  week's  Comment,  had  led 
to  the  hitch.  However,  he  concedes  that 
the  way  is  now  open  for  the  Society  to 
attempt  to  modify  "Prag"  in  the  way  put 
forward  by  Council  at  its  June  meeting 
(C&D,  July  11,  P90). 

The  Pharmaceutical  Society  will  try  to 
introduce  a  "language  requirement"  into 
the  Code  of  Ethics,  because  to  practice 


effectively  and  competently  in  the  UK  a 
pharmacist  needs  a  command  of  the 
English  language.  A  similar  standard  of 
competence  can  also  be  required  by  the 
contracting  authority,  be  it  a  family 
practitioner  committee,  or  a  proprietor  or 
body  corporate  employing  the 
pharmacist.  Because  the  right  to  register 
as  a  professional  is  inherent  in  the  Treaty 
of  Rome,  the  right  to  qualify  the  terms  of 
practice,  eg  the  Prag  Amendment  and  any 
language  requirement,  must  be 
introduced  into  the  UK  law  or  professional 
code,  within  the  parameter  of  the 
Directive.  Doctors,  dentists  and  opticians 
have  successfuly  introduced  such 
dispensations  into  their  free  movement 
practices. 

National  Pharmaceutical  Association 
director  Tim  Astill  says:  "We  lobbied 
strongly  and  successfully  for  this 
amendment  during  the  process  of  drafting 
the  EEC  Directive.  In  our  view  Article  22 
of  the  Order  in  Council  accurately  reflects 
the  terms  of  the  Prag  Amendment  and 
Privy  Council  should  approve  the  draft 
regulations  as  they  stand.  We  are  very 
surprised  at  the  last  minute  opposition 
from  the  Pharmaceutical  Society." 

Secretary  and  Registrar  of  the 
Pharmaceutical  Society  of  Northern 
Ireland  Derek  Lawson,  told  C&D  the  PSNI 
was  happy  with  the  present  draft  Order  in 
Council  and  was  not  in  favour  of  watering 
down  the  Prag  Amendment.  He  pointed 
out  that  the  Directive  contained  a  clause 
allowing  review  after  five  years.  "The  Prag 
Amendment  is  a  restrictive  clause  and 
should  be  accepted  as  just  that,"  he  said. 

Will  Kneale,  EEC  liaison  secretary  at 
the  NPA,  (who  wrote  last  week's  article  on 
free  movement  of  pharmacist  which  went 
to  Press  before  the  Order  in  Council  was 
blocked)  told  C&D  he  was  amazed  and 
disappointed  that  the  Order  had  not  been 
approved.  As  recently  as  the  end  of  June 
no  objection  to  the  Prag  amendment  was 
raised  by  the  PSGB. 


The  product  liability  provisions  of  the 

Consumer  Protection  Act  1987  will  come 
into  effect  on  March  1,  1988.  This  allows 
time  for  companies  to  prepare  themselves 
for  the  change,  the  Government  says. 
There  will  be  consultations  with  interested 
parties  through  the  Department  of  Trade. 
Consultation  on  the  renewed  draft  of  the 
code  of  practice  on  misleading  prices  will 
take  place  in  the  Autumn. 


360-day  script 
goes  to  Minister 

A  script  for  one  year's  supply  of 
Hygroton  K  and  Zyloric.  200 
chlordiazepoxide,  and  180 
nitrazepam  tablets  was  the  final 
straw  for  a  pharmacist  in  Kent. 

Malcolm  Gardiner,  a  director  of  Ferris 
Chemists  which  has  seven  branches  in 
Kent,  has  written  to  the  Health  Minister 
highlighting  the  "excessive,  dangerous 
and  potential  waste"  of  prescribing  for  360 
days,  and  the  severe  financial  loss  to 
pharmacies.  He  says  that  since  this  patient 
was  not  exempt  from  charges  the  loss  to 
the  exchequer  was  up  to  £76.80  had  the 
patient  been  given  scripts  for  30  days 
supply;  there  was  no  way  of  knowing 
whether  the  patient  would  need  this 
medication  in  a  year's  time. 

"As  well  as  being  tax  payers  and 
having  to  bear  the  cost  of  wastage  and  loss 
of  script  charges  pharmacists  also  lose  the 
dispensing  fee.  Had  the  prescription  been 
written  over  a  year  for  30  day  periods  we 
would  have  received  approximately  an 
extra  £38  in  fees.  This  is  the  sum  we  are 
entitled  to  and  doctors  who  prescribe  for 
excessive  periods  are  stopping  us 
receiving  the  remuneration  due  to  us." 

Mr  Gardiner  says  it  is  now  time  to 
introduce  a  maximum  period  of 
prescribing  on  FPlOs.  He  would  like  to  see 
30  days  but  appreciates  that  many 
prescribers  would  object,  and  says  50-60 
days  might  be  more  appropriate.  The  new 
additional  fee  for  prescriptions  for  more 
than  30  days  treatment  will  do  little  to 
compensate,  he  concludes.  Mr  Gardiner 
told  C&D  it  is  a  regular  occurrance  for  this 
particular  doctor  and  his  colleagues  to 
prescribe  for  periods  of  four  to  six  months 
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Essex  to  undergo 
rural  review 

The  local  pharmaceutical  and 
medical  committees  of  Essex  LPC 
are  getting  together  early  next 
month  to  clarify  which  areas  of  the 
country  are  urban  or  rural  in 
character. 

"The  classification  of  areas  in  Essex 
was  not  satisfactory  and  the  position  needs 
to  be  regularised,"  says  LPC  secretary 
Miall  James.  A  similar  operation  has 
recently  been  carried  out  in  Hampshire. 

The  move  was  stimulated  by  a  recent 
visit  by  the  Rural  Dispensing  Committee 
secretary,  Mr  M.  Bradley,  who  was 
surprised  the  FPC  had  no  map  showing 
urban  and  rural  areas. 

"The  FPC  administrator  has  since 
drawn  up  a  list  of  areas  he  considers  rural 
in  character.  The  LPC  and  LMC  have 
reached  agreement  on  a  number  of  these, 
but  there  are  a  considerable  number  of 
grey  areas  which  the  LPC  says  are  no 
longer  rural,"  says  Mr  James. 

The  matter  is  to  be  discussed 
informally  by  the  dispensing 
subcommittee  on  August  12.  Any  areas  in 
dispute  will  be  formally  considered  at  a 
meeting  later  in  the  month  and  referred  to 
theRDC. 

An  interesting  corollary  to  this  is  that 
the  LPC  feels  that  the  Writtle  area  is  no 
longer  rural  in  character  and  should  be 
reclassified.  A  GPs  practice  is  currently 
seeking  a  judicial  review  after  the 
Secretary  of  State  turned  down  their 
appeal  against  a  pharmacy  which  plans  to 
open  in  the  area. 

Mr  James  understands  this  area  will  be 
opposed  by  the  LMC. 


Hydrocortisone 
worth  Elm  OTC 

The  OTC  hydrocortisone  market 
looks  set  to  top  Elm  in  the  first  year, 
(according  to  figures  from  Crookes. 

The  company  says  that  100,000  units 
were  sold  in  the  first  two  months, 
extrapolating  to  sales  of  £900,000  over  a 
full  year.  But  the  market  is  sure  to  grow 
from  the  first  two  months  and  the  full  year 
figure  could  be  much  higher. 

Crookes  claim  brand  leadership  for 
Hc45  with  28  per  cent  of  sales,  10  per  cent 
ahead  of  the  second  brand,  which  is, 
somewhat  surprisingly,  Kerfoot 
rydrocorhsone  cream.  Crookes  say  that 
distribution  of  Hc45  has  exceeded 
5xpectations  at  76  per  cent  of  pharmacies. 
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95  seek  cash 
in  61  FPCs 

There  are  95  pharmacies  seeking 
compensation  from  the  61  family 
practitioner  committees  that  have 
so  far  replied  to  C&D's  new  contract 
survey.  Extrapolated  on  a  national 
basis  for  England  and  Wales  this 
means  150  pharmacies  are 
currently  claiming  compensation. 

Only  12  FPCs  have  no  contractors 
seeking  compensation  so  far  and  these  are 
divided  fairly  evenly  between  rural,  urban 
and  mixed  FPCs.  The  highest  number  of 
new  contract  closures  among  the  FPCs 
who  have  responded  are  in  Hampshire 
(six)  and  Kent  (five),  followed  by  Dorset 
(four)  and  Sheffield  (four). 

There  seems  to  be  little  inclination  for 
contractors  in  the  heavily  over  catered  for 
inner  city  areas  to  seek  compensation. 
Only  three  applications  have  been 
received  so  far  by  Kensington, 
Westminster  and  Chelsea  FPC.  A  similar 
number  have  applied  in  Manchester  and 
in  Ealing,  Hammersmith  and  Hounslow. 

The  pattern  would  suggest  that  city 
areas  are  losing  pharmacies  in 
approximately  the  same  numbers  as 
suburban  and  rural  areas.  However  it  may 
be  that  some  contractors  are  waiting  until 
after  the  Christmas  trading  period  before 
relinquishing  their  contract.  The  closing 
date  by  which  contractors  who  want  to 
claim  the  top  rate  of  compensation  must 
apply  to  their  FPC  is  November  1,  to  close 
at  the  end  of  December.  The  possibility  of 
a  last  minute  rush  seems  quite  likely. 

A  sharp  reduction  in  potential  new 
openings  is  highlighted,  with  only  43 
applications  received  by  the  61  FPCs 
since  April  1 .  This  equates  to  69  new 
pharmacies  in  three  months  in  all  98  FPCs 
In  April  and  May  there  were  90  closures  in 


England  and  Wales.  Although  the  picture 
is  confused  by  the  number  of  pharmacies 
who  applied  for  contracts  before  April  1 
and  have  yet  to  open,  the  underlying  trend 
is  strongly  downwards. 

There  are  882  applications  for 
contracts  in  the  61  FPCs  surveyed  which 
were  made  before  April  1  and  have  yet  to 
open.  This  equates  to  1,415  in  all  98  FPCs. 
It  is  increasingly  obvious  that  the  majority 
of  these  will  never  open  for  business. 
There  are  46  applications  outstanding 
since  April  in  Ealing,  Hammersmith  and 
Hounslow  FPC  and  not  one  has  opened 
yet.  Other  areas  where  there  are  large 
numbers  of  outstanding  applications  are 
Staffordshire  (49),  Derbyshire  (38), 
Hertfordshire  (49),  Bedfordshire  (31), 
Hampshire  (32).  Generally  it  is  the  more 
rural  FPCs  which  have  the  larger  number 
of  outstanding  applications.  In  many  cases 
these  may  have  been  lodged  to  prevent 
last  minute  leapfrogging. 

Forty  one  of  the  61  FPCs  have  set  up 
pharmacy  practice  subcommittees.  Those 
that  have  yet  to  do  so  indicate  that  the 
matter  will  be  considered  by  the  next 
monthly  meeting  of  the  FPC. 

NI  formulary 
favour  generics 

A  Northern  Ireland  Drug  Formulary 
produced  by  the  Royal  College  of 
General  Practitioners  and  backed 
by  the  Department  of  Health  has 
been  criticised  for  pushing  generic 
drugs  (Doctor). 

And  Dr  Frank  Wells,  of  the  Association 
of  British  Pharmaceutical  Industry,  says 
the  selection  of  recommended  drugs 
appeared  to  be  "arbitrary".  He  also 
criticised  the  way  the  formulary  urged 
GPs  to  not  prescribe  new  drugs  which 
would  effect  post-marketing  surveillance. 
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NO  OTHER 
FIRST  AID 
TREATMENT 
EVER  ACTED 
LIKE  THIS. 


*  SPEEDS  HEALING 


^OHES/Vf  PUSJERS% 


Tho.mos£  exciting  launch  in  the  first  aid  market  in  over  25  years  is  happening  with  the  introduction 
of  new  Stop  Hemo.  A  totally  new  kind  of first  aid  dressing  that  actually  stops  bleedmg. 

Stop  Hemo  contains  a  natural  extract  of  seaweed  called  calcium  alginate.  Which,  because  of  its 
ability  to  stop  bleeding,  has  already  been  extensive!}'  used  in  hospitals.  Making  Stop  Hemo  the  most  advanced 
dressing  on  the  consumer  market  today. 

Stop  Hemo  has  a  GSL  Product  Licence  but,  in  line  with  our  policy  of  supporting  the  pharmacist, 
it  will  be  sold  only  through  pharmacies.  And  that  means  increased  business  for  you. 

New  Stop  Hemo  will  be  launched  to  your  customers  with  a  major  advertising  campaign,  that  will 
run  throughout  the  year  in  women's  press.  So  when  your  customers  start  asking  for  Stop  Hemo,  make  sure 
you've  got  it  in  stock.  .  Because  no  other  dressing  will  act  like  this. 


~m  •  STOPS  BLEEDING 
•  SPEEDS  HEALING 


■■If// 


2  DRESSINGS  I  4  ADHESIVE  PLUSIHS  % 


For  more  information  on  Stop  Hemo,  please  contact  Windsor  Pharmaceuticals  on  Bracknell 
(0344)  484448.  Windsor  Pharmaceuticals  Ltd.,  Ellesfield  Avenue,  Bracknell,  Berks  RG12  4YS 


Drug  studies  a 
threat  to  safety 

Promotional  drug  studies  are  a 
serious  threat  to  the  national  drug 
safety  monitoring  systems  and 
could  delay  detection  of  the  next 
"thalidomide",  says  the  director  of 
the  Drug  Safety  Research  Unit, 
Professor  Bill  Inman. 

Such  schemes  introduced  under  the 
guise  of  "post-marketing  surveillance"  will 
cause  fragmentation  of  information  and 
serious  delays  in  the  detection  and 
assessment  of  the  next  "thalidomide"  or 
"practolol,"  he  writes  in  a  letter  to  all  GPs. 
Professor  Inman  is  concerned  by  the 
proliferation  of  these  studies  that  GPs  are 
being  asked  to  take  part  in,  and  the  free 
gifts  of  computer  equipment  frequently 
offered. 

"The  speed  of  detection  and 
measurement  of  a  hazard  depends  on  the 
speed  with  which  a  population  of  adequate 
size  can  be  monitored.  Only  the 
Committee  on  Safety  of  Medicines'  yellow 


PAGB  survey 
on  TV  

The  survey  of  accidental  child 
poisonings  and  the  role  of 
medicines  packaging  in  helping 
prevent  them,  sponsored  by  the 
Proprietary  Association  of  Great 
Britain,  received  a  good  deal  of 
media  attention  when  it  was 
launched  last  week. 

The  survey  (see  C&D  last  week,  pl44) 
looked  at  the  products  and  packaging 
involved  in  accidental  poisonings  in 
children. 

PAGB  director  John  Wells  was 
interviewed  on  BBCl's  "Breakfast  Time" 

RSH  pharmacy 
membership 

The  hoyal  Society  of  Health  has 
recently  reviewed  the  grades  of 
membership  for  which  pharmacists 
will  be  eligible. 

The  updated  list  of  recognised 
qualifications  is  as  follows: 
Fellow  (FRSH):  fellow  or  member  of  the 
PSGB  or  PSNI  or:  University  or  CNAA 
degree  in  pharmacy  or  related  subject 
and:  having  at  least  five  years'  experience. 
Chemist  &  Druggist  25  July  1987 


cards  are  available  for  the  detection  of 
adverse  reactions  to  any  medicine  at  any 
time.  Only  through  prescription  event 
monitoring  can  all  prescriptions  in 
England  be  assembled  to  identify  patients 
who  have  been  prescribed  a  new 
treatment  so  that  incidence  of  adverse 
events  can  be  monitored",  he  says. 

Professor  Inman  was  responsible  for 
the  development  of  the  yellow  card 
scheme  from  1964  to  1980.  It  has 
repeatedly  identified  serious  problems  at 
an  early  stage,  he  says;  for  example,  the 
link  between  high  oestrogen  dosage  and 
thrombosis.  "The  relevant  data  would  not 
have  been  discovered  if  it  had  been  split 
among  several  reporting  systems",  he  sais. 
Professor  Inman  left  the  Department  of 
Health  to  set  up  PEM  which  he  describes 
as  a  complementary  scheme  which  is 
currently  supported  by  20,000  GPs. 

The  medical  director  of  the 
Association  of  the  British  Pharmaceutical 
Industry,  Dr  Frank  Wells,  told  C&D  that 
such  drug  studies  should  not  undermine 
the  national  systems.  "However,  just  as  the 
medical  profession  has  expressed  caution 
so  has  theABPI." 


television  programme  on  Thursday 
morning.  He  highlighted  one  of  the  study's 
findings  —  that  opaque  strip  and  blister 
packs  for  analgesics  had  been  found  to  be 
as  effective  in  reducing  the  number  of 
children  involved  in  accidental  poisonings 
as  reclosable  child  resistant  closures.  He 
also  emphasised  that  children  could  easily 
get  to  medicines  stored  in  a  refrigerator. 

Dr  Glyn  Volans,  director  of  the 
National  Poisons  Information  Service  at 
Guy's  hospital,  London,  who  helped  co- 
ordinate part  of  the  survey  was  also 
interviewed  on  "Breakfast  Time,"  and  he 
appeared  on  Radio  4's  "Today" 
programme. 

Press  coverage  included  a  piece  in  the 
Independent  newspaper  and  there  are 
plans  by  some  women's  magazines  to  write 
articles  based  on  the  survey. 


Member  (MRSH):  one  of  the  qualifications 
above  but  not  having  five  years'  full-time 
professional  experience. 
Associate  member  (AMRSH):  pass  in  the 
dispensing  technicians'  examination  of  the 
Society  of  Apothecaries  of  London. 

The  Royal  Society  of  Health  has  13,000 
members.  There  is  a  pharmacy  seat  on  the 
governing  council  which  is  held  by  Miss  J. 
Parker,  FPS,  and  a  Pharmaceutical  Group 
which  is  currently  chaired  by  Mrs  D.K. 
Roberts,  MPS.  The  Royal  Society  of 
Health,  R.S.H.  House,  38A  St  George's 
Drive,  London  SW1V  4BH  (tel:  01-630 
0121). 


Robbery  money 
murder  link? 

An  unemployed  youth  thought  the 
17  year  old  who  gave  him  money 
from  a  robbery  was  "joking"  when 
he  said  he  had  hit  a  woman  and 
may  have  killed  her  during  the 
robbery. 

Raymond  Debare,  19,  of  Stoke 
Newington,  thought  the  money  had  come 
from  a  theft,  Thames  Magistrates  court 
heard  this  month.  Mr  Debare  earlier 
admitted  dishonestly  assisting  in  the 
removal  or  the  retention  of  not  more  than 
£545  on  or  before  February  16  and  had 
been  remanded  for  reports. 

Mr  John  Wollard,  prosecuting,  said  the 
17-year  old  had  struck  pharmacist  Anita 
de  Sueza,  of  Trott  Walk,  Chigwell,  in  the 
chemist  shop  where  they  worked  in 
Merchant  Street,  Bow  on  February  14  and 
stole  £545.  She  died  from  her  injuries  and 
the  youth  is  awaiting  trial  for  murder. 

Mr  Debare  accepted  £62  for  clothing 
from  the  youth  then  travelled  to  Dover  with 
him  on  February  19,  Mr  Wollard  said.  The 
youth  told  Mr  Debare  at  Dover  he  had  hit  a 
woman  in  the  robbery.  Mr  Debare  later 
co-operated  with  police  in  having  the 
youth  arrested  in  Dover. 

Mr  Debare  was  sentenced  to  one  years 
probation  and  ordered  to  pay  £20  costs. 

Warning  for 
Opren  group 

Organisers  of  the  campaign  aimed 
at  persuading  Eli  Lilly  to  pay 
compensation  to  those  who 
allegedly  suffered  from  the  side- 
effects  of  Opren  have  been  warned 
they  could  be  in  contempt  of  court. 

Mr  Justice  Hirst,  who  has  been  hearing 
the  case  between  Eh  Lilly  and  500 
plaintiffs,  said  in  the  High  Court  in 
London  thai  he  felt  bound  to  "sound  a  note 
of  caution".  He  referred  to  adverts  and 
open  letters  placed  in  newspapers  in 
Britain  and  America  by  the  Opren  Action 
Committee  and  Citizen  Action  groups, 
refering  to  the  "cynicism"  of  Eh  Lilly  and 
calling  on  them  to  pay  compensation  to 
Opren  victims  as  it  has  done  in  America. 

There  is  no  question  of  any  finding  that 
those  responsible  for  the  advertisements 
have  been  guilty  of  contempt,  said  the 
judge.  "However,  passages  from  the 
advertisements  might  be  thought  to  be  not 
far  from  the  dividing  line  between 
legitimate  comment  and  illegitimate 
pressure." 

167 


SPECIAL 
ANNOUNCEMENT 


The  first  of  a  new  generation 
of  genetically  engineered  vaccines 
will  shortly  be  available  from 
Smith  Kline  &  French  Laboratories  Limited. 

SK&F 

A  NEW  GENERATION 
OF  PROTECTION 


Smith  Kline  SrFrench  Laboratories  Limited 

A  SMITHKLINE  BECKMAN  COMPANY 

Welwyn  Garden  City,  Hertfordshire  AL7  I EY 
©  1987  Smith  Kline  &  French  Laboratories  Limited  EB.AD3I7 


■news™  h topical  reflections™ 

by  Xroyser 


Anti-AIDS  condom 
fails  BS  test  

The  College  of  Health  has  issued  a 
warning  to  anyone  who  has  bought 
the  Aegis  anti-AIDS  condom  (also 
called  the  anti-VD  condom)  not  to 
use  it  because  it  may  be  faulty. 

The  College  has  also  called  on 
distributors  and  retailers  who  have  stocks 
of  the  product  —  distinctive  because  it 
covers  the  testicles  as  well  as  the  penis  — 
to  withdraw  them  immediately  from  sale. 

Thirty  two  out  of  100  samples  of  the 
anti-AIDS  condoms  tested  were  found  to 
have  holes.  The  current  British  Standard 
(BS  3704)  for  condoms  allows  three  out  of 
100  condoms  to  fail  on  its  "pin  hole"  test. 

Mr  Yates,  company  secretary  of  the  UK 
distributors  of  this  imported  condom,  Yago 
Holdings  Ltd,  told  C&D  they  were 
horrified  by  the  results.  The  company  has 
withdrawn  all  its  stock  and  will  not  sell  the 
product  again  until  the  makers  can  satisfy 
them  the  problem  has  been  solved.  The 
product  has  only  just  been  put  into  the 
company's  mail  order  catalogue  so  none 
have  been  sold  via  that  route,  Mr  Yats  said. 

A  full  report  of  tests  done  on  35 
different  brands  of  condom  will  be 
published  in  the  College  of  Health's 
magazine,  Sell-Health  and  summarised  in 
Which? early  in  September. 


More  AIDS  cash 

An  extra  Elm  is  to  be  provided  to 
drug  misuse  services  by  the 
Government  in  the  current  year  to 
help  fight  AIDS. 

And  three  Thames  health  authorities 
have  been  allocated  an  additional  £1.6m 
towards  the  cost  of  treating  AIDS  patients 
with  AZT  (Retrovir),  Health  Minister  Tony 
Newton  told  MP  Charles  Irving  in  the 
Commons  last  week.  The  extra  money  has 
been  given  because  the  three  authorities 
care  for  the  majority  of  AIDS  sufferers. 
Retrovir  costs  £143  for  100  capsules 
(trade).  Health  authorities  are  normally 
expected  to  meet  drug  costs  from  their 
annual  budget. 

There  are  now  15  pilot  schemes 
countrywide  where  injecting  drug 
misusers  can  receive  counselling  and 
exchange  used  needles  and  syringes.  The 
DHSS  hopes  to  receive  a  preliminary 
report  on  the  effect  of  these  schemes  by 
the  end  of  the  year,  said  Mr  Newton. 

Chemists  and  appliance  suppliers  in 
Northern  Ireland  dispensed  1,109,454 
items  (682,663  forms)  in  April  at  a  gross 
cost  per  item  of  £5.73'/2 . 
Chemist  &  Druggist  25  July  1987 


Letters  to 
the  Editor 

Please  turn  to  Letters  (pl50,  last  week), 
where  you  will  see  a  reply  from  the 
Pharmaceutical  Services  Negotiating 
Committee  to  my  moan  on  July  11  about 
unpaid  returned  scripts.  When  you  have 
read  it  come  back,  please! 

As  you  see,  PSNC  tells  us  —  and  I 
believe  them  —  that  they  have  been 
kicking  up  a  fuss  for  years.  Regarding  the 
issue  of  returns,  assistant  secretary  Peter 
Boardman  says  we  have  always  been  told  it 
is  impracticable  to  return  only  the  item 
queried  on  a  multiple  script  for  two 
reasons. 

1.  The  FP10  is  considered  a  primary 
accounting  document.  It  could  not  be  sent 
to  contractors  part -processed,  because  a 
number  of  referred  scripts  are  not 
returned  later  to  the  PPA. 

2.  PPA  hasn't  the  staff  or  resources  to 
photocopy  such  referred  scripts. 

At  this  point  I  see  red.  I  don't  think  item 
1  is  entirely  true  in  all  circumstances.  I 
have  before  me  a  referred  multiple  script, 
on  which  three  out  of  four  items  are 
stamped  with  large  letters  "PAID"  and  the 
other  is  marked  "disallowed".  The  scripts 
are  originals,  not  photocopies  and  are 
dated  March  '87.  Presumably,  this  is 
because  the  "disallowed"  item  cannot  be 
disputed  by  the  contractor  or  reimbursed 
by  the  PPA;  blacklisted  drugs  are  a  case  in 
point. 

However,  PSNC  goes  on  with  the 
curious  statement  that  they  have  stuck  to 
their  guns  and  continue  to  ask  for  only  the 
queried  item  to  be  returned  for 
elucidation.  I  don't  know  what  this  has  to 
do  with  my  complaint.  I  don't  care  if  the 
department  sends  me  the  whole  multiple 
item  form  back,  as  they  have  done  for 
years  anyway,  so  long  as  they  pay  for  the 
undisputed  dispensed  items. 

We  are  told  there  is  currently  a  trial 
scheme  in  which  dispensing  contractors 
are  in  direct  contact  with  the  PPA,  via 
computer  disc  recordings  of  their  daily 
dispensing  output,  on  which  they  are  to 
receive  immediate  reimbursement.  Where 
is  the  documentation?  And  what  is  to  stop 
them  accidentally  keying  in  more  than 
they  actually  have  in  hand  at  the  time  (to 
improve  their  cash  flow).  Going  on  from 
that,  however,  I  think  any  withholding  of 
monies  due  on  items  not  in  dispute  is  a 
breach  of  the  contract  between  the 
contractor  and  his  FPC.  Surely  there  is  an 
obligation  under  the  law  of  contract? 

The  80  per  cent  advance,  which  PSNC 
explains  is  paid  on  the  number  of  scripts 
declared  by  the  contractors,  is  irrelevant  to  | 


the  point  I  am  making,  although  I  will  not 
deny  it  does  make  a  considerable 
difference  to  the  sum  I  estimated  as  owing 
to  us.  Under  the  system  outlined  by  Mr 
Boardman  it  appears  we  are  being  paid 
the  80  per  cent  allowance  twice  on  the 
queried  prescriptions,  since  they  are  sent 
in  twice,  and  that  we  are  paid  on  the 
number  of  items  we  declare.  (Not  always 
the  same  thing  as  what  we  actually  send?) 
Really,  all  we  have  to  do  in  future  is  to 
count  our  scripts  and  add  on  25  per  cent  so 
as  to  get  full  payment  for  the  real  number. 


Taking  stock 

Finally  a  letter  from  a  pharmacist  who, 
because  his  pharmacy  only  dispenses 
1,000  scripts  a  month,  has  decided  to  take 
compensation  and  close.  I  grieve  for  him 
since  it  darned  near  happened  to  me,  but 
at  least  there  is  now  compensation  which 
will  help.  He  tells  me  it  will  clear  his  back 
debts  and  the  overdraft  and  doesn't  leave  a 
lot  for  riotous  retirement. 

However,  he  made  a  point  which  strikes 
hard.  I  understand  there  have  been  letters 
from  PSNC  to  all  local  pharmaceutical 
committees  directing  them  to  make 
positive  moves  to  help  closing  pharmacies 
place  their  stockholding  of  prescription 
drugs.  I  advocated  this  some  time  ago, 
when  I  suggested  those  nearest  to  the 
contractor  must  feel  some  obligation, 
since  their  businesses  will  directly  benefit. 
Some  1,000  scripts  on  top  of  an  existing 
2,000-3,000  will  add  a  vastly  greater 
enhancement  to  the  goodwill  (quite  apart 
from  the  direct  gains)  than  the  figure  given 
in  compensation.  Yet,  when  the  contractor 
approached  a  multiple  pharmacy,  whose 
nearby  emporium  will  pick  up  the  bulk  of 
the  business  from  this  closure,  the 
superintendent  told  the  man:  "It  is  against 
our  policy  to  buy,  because  company  policy 
strictly  controls  the  sources  of  stock".  This 
translates  as  "No". 

Are  they  suggesting  the  drugs  in  this 
particular  pharmacy  are  of  dubious 
quality  or  bought  from  unreliable  sources? 
I  imagine  the  vendor  could  show  invoices 
from  respectable  suppliers,  given  half  a 
chance.  All  I  know  is  that  a  company 
which  stands  to  pick  up  10,000-12,000 
scripts  a  year  for  nothing,  is  saying  it 
wouldn't  even  buy  in  the  £7,000-£8,000 
worth  of  valid  stock,  as  a  grace  and  favour 
acknowledgement  of  the  windfall  benefit 
they  are  going  to  get.  Any  such  company 
ought  to  be  ashamed  of  themselves. 
However,  if  as  is  possible,  the  decision  was 
a  local  one,  perhaps  not  explained  fully  to 
head  office,  they  will  want  to  follow  up  the 
letter  which  I  shall  forward  to  them. 

And  the  contractor  must  talk  to  his 
LPC. 
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COUNTERPOINTS  ■  ■ 


Mows  silicone 
teat  bottle 

Maws  are  introducing  a  250ml  feeding 
bottle  (£1.29)  with  silicone  teat. 

The  bottle,  recently  repackaged  in 
pastel  colours,  is  made  from  boilable 
polycarbonate  with  a  tight  fitting  cover, 


wide  neck  and  smooth  interior.  The 
components  have  been  re-engineered  to 
include  slimline  caps,  discs  and  covers, 


PRESCRIi 


Fresubin  Plus  F 
on  ACBS 


and  trace  elements.  Average  daily  dosage 
of  four  500ml  bottles  will  provide  2,000 
kcal  and  12. 2g  nitrogen 
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while  a  new  teat  on  the  bottle  offers 
compatibility  with  ready-to-drink  juices. 

And  the  universal  teat  has  been 
repackaged  in  the  new  pastel  Maws  livery. 
Maws  Division,  Ashe  Consumer  Products 
Ltd,  Kingston  Road,  Leatherhead,  Surrey 

Robinson s  on 
Countercall 

Colman's  of  Norwich  have  appointed 
Countercall  on  a  test  basis  to  distribute 
Robinson's  baby  food  and  drinks  to 
independent  chemists. 

The  move  is  designed  to  help  build 
distribution  in  this  sector,  say  Countercall 
Ltd,  Bury  Business  Centre,  Kay  Street, 
Bury,  Lanes  BL9  6BU. 


It  is  available  in  two  varieties:  muesli, 
which  Fresenius  say  is  virtually  purine, 
cholesterol  and  lactose-free  and  provides 
5g  fibre  in  500ml  (£1.35).  A  200ml  Tetra 
Brik  in  this  variant  costs  £0.60.  The 
vegetable  soup,  which  is  gluten  free  and 
virtually  lactose  free,  provides  3g  fibre  in 
500ml  (£1.35).  Fresenius  Ltd,  6Christleton 
Court,  Stuart  Road,  Manor  Park, 
Runcorn,  Cheshire  WA7 1ST. 


Two  from  Evans 

Co-dydramol  tablets  and  dihyrocodeme 
tablets  BP  30mg  are  now  available  from 
Evans  Medical. 

Co-dydramol  tablets  are  white,  round, 
engraved  "Evans"  on  one  side  with  the 
strength  (500/10)  and  identification  code 
358  on  the  reverse.  They  are  packed  in 
Securitainers  of  500  (£8.36). 

The  dihydrocodeine  tablets  are  white, 
round,  engraved  "Evans"  on  one  side  with 
the  strength  (30)  and  identification  code 
357  on  the  reverse.  They  are  packed  in 
Securitainers  of  500  (£15.53).  Evans 
Medical  Ltd,  318  High  Street  North, 
Dunstable  LU6 1BE 


Nuk  news 

Nuk  have  announced  £150,000  spending 
on  advertising  and  promotion,  their 
largest-ever  UK  budget. 

The  company  has  produced  a  series  of 
full-page  advertisements  to  run  on  a 
rotating  schedule  in  the  mother  and  baby 
Press  and  baby  care  annuals  from  this 
month.  Nuk  say  each  advertisement 
highlights  a  specific  benefit  of  the  Nuk 
range  and  features  the  taglme  "Nuk  the 
natural  alternative". 

Nuk  have  also  produced  a  30-second 
commercial  featuring  their  steam  steriliser 
for  the  video  series  produced  by  Lifetime 
Television.  This  is  distributed  through 
surgeries  to  mothers  during  pregnancy 
and  the  early  years  of  parenthood.  The 
company  says  that  their  commercial 
should  reach  50,000  mothers-to-be  by  the 
end  of  1987.  Baby  Orthodontic  Products, 
Maxet  House,  Liverpool  Road,  Luton  LU1 
IRS. 


Granose  Foods  are  introducing  a  low  fat 
spread,  Diet-Half  Fat  spread  (250g, 
£0.36).  It  has  a  shelf-life  of  five  months  and 
is  supplied  in  a  case  of  24  for  £6.48,  say 
Granose  Foods  Ltd,  Stanborough  Park, 
Watford,  Herts  WD26JR. 


CP  Pharmaceuticals  have  added 
Unipann  Forte  to  their  range  of  heparin 
formulations.  It  is  a  pre-filled  sterile  unit 
dose  syringe/needle  combination 
containing  10,000  iu  heparin  sodium  in 
0.4ml  per  syringe.  It  is  available  in  packs 
of  50  (£64.80,  trade).  The  Product  Licence 
number  is  4543  0230.  CP  Pharmaceuticals 
Ltd,  Red  Willow  Road,  Wrexham 
Industrial  Estate,  Wrexham,  Clwyd. 


Intal  Plain  and  Intal  Compound 

spincaps  packs  are  changing  from  100 
capsules  to  112  capsules  (28  days  therapy). 
Fisons  say  that  no  100-capsule  packs  will 
be  despatched  after  July  27.  New  prices  — 
Intal  Plain  (£11.59),  Intal  Compound 
(£9.17,  both  prices  trade).  Fisons  pic 
Pharmaceutical  Division,  12  Derby  Road, 
Loughborough,  Leics. 


Hillcross  Pharmaceuticals  are  adding 
metoclopramide  tablets  lOmg  (100s,  £1.96, 
500s,  £9.80,  both  prices  trade)  to  their 
range.  Hillcross  Pharmaceuticals  Ltd, 
Primrose  Mill,  Harrison  Street,  BriercliHe, 
Burnley  BB10  2HP. 
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The  Advisory  Committee  on  Borderline 
Substances  has  recommended  that 
Fresubin  Plus  F  may  be  prescribed  on  the 
NHS  for:  short  bowel  conditions, 
intractable  malabsorption,  pre-operative 
preparation  of  the  undenourished, 
treatment  of  proven  inflammatory  bowel 
disease,  treatment  following  gastrectomy, 
bowel  fistulae,  dysphagia,  anorexia 
nervosa.  However,  it  may  not  be 
prescribed  for  children  under  one  year, 
and  is  unsuitable  as  a  sole  source  of 
nutrition  for  children  up  to  five. 

Fresubin  Plus  F  is  a  nutritionally 
complete  sip  and  tube  feed  with  added 
fibre,  manufactured  by  Fresenius  Ltd. 
Energy  is  provided  as  15  per  cent  protein, 
30  per  cent  fat  and  55  per  cent 
carbohydrate,  which  covers  the  daily 
requirement  for  essential  amino  acids, 
essential  fatty  acids,  vitamins,  minerals 
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AND  CBEAMS 


It's  21  years  since  we  started  supplyingTubigrip®  support  bandages  to  you.  Since  then 
Tubigrip5  has  become  recognised  as  the  worldwide  market  leader. 

We  are  also  celebrating  the  birthday  of  Seton  Healthcare,  which  was  launched  one  year 
ago  to  give  you  and  your  customers  a  complementary  range  of  quality  healthcare 
products. 

We  are  sure  they'll  grow  up  graciously  together  and  we  look  forward  to  celebrating 
many  more  brand  leading  birthdays  with  you. 


Seton 

mmm  Healthcare  Group 

Tubiton  House,  Oldham  0L1  3HS,  England. 

Tel:  061 652  2222  Telex:669956  Fax:  061 626  9090 
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The  Intercare 
Calcium  Factor 

Intercare  Products,  this  week,  launch 
Calcium  Factor  500  with  the  backing  of  a 
£500,000  promotional  campaign.  Calcium 
Factor  500  is  intended  as  a  one-a-day 
supplement  and  each  pink  caplet  (a 
capsule  shaped  tablet)  contains  500mg  of 
elemental  calcium  in  an  easily  absorbable 
form,  says  the  company. 

Packs  of  50  tablets  are  priced  at  £2.75 
giving  retailers  a  minimum  of  33  per  cent 
profit  on  return,  say  Intercare,  with  outers 
of  six  at  a  trade  price  of  £9.75.  It  will  be 
available  from  August  together  with  POS 
material,  information  leaflets  and  holders, 
pharmacy  guides  for  assistants  and  on- 
shelf  display  material.  Double-page 
advertisements  will  appear  in  the  women's 
Press  and  a  special  feature  in  Woman's 
Own  will  include  personalised 
questionnaires  on  diet  and  life-styles.  A 
trade  mail  out  to  10,000  pharmacies 
begins  this  week  with  reply  paid  cards 
asking  for  an  Intercare  representative  to 
call. 

To  support  the  launch  Intercare  are 
establishing  the  Calcium  Factor 
Information  Bureau  to  provide  journalists 
with  facts  and  figures  on  all  aspects  of 
calcium  supplementation,  and  updates  on 
current  research.  Intercare  Products  Ltd, 
Fishponds  Road,  Wokingham,  Berks. 

Sea-Band  for 
the  seasick 

The  Sea-Band  is  a  drug-free  remedy  for 
motion  sickness  which  uses  "acupressure" 
to  alleviate  nausea,  according  to 
manufacturers  Sea-Band  UK  Ltd.  A  non- 
corrosive  button  attached  to  a  band  of 
lateral  stretch  material  applies  pressure  to 
the  Nei  Kuan  point  on  the  wrist,  and  many 
sufferers  have  experienced  relief,  says  the 
company.  Sea-Bands  can  be  used  before 


and  during  nausea  inducing  conditions, 
and  the  company  claims  success  in 
treating  nausea  associated  with  sea-travel, 
chemotherapy  and  pregnancy.  Each  band 
retails  at  £6.50  and  has  a  money-back 
guarantee.  Sea-Bands  are  available  in  a 
display  box  of  12  or  24,  or  in  single  blister- 
packs.  Sea-Band  UK  Ltd,  Church  Walk, 
Hinckley,  Leicestershire  LE10 1DW. 


Hc45  gets  more 

Crookes  are  extending  their  Press 
campaign  for  Hc45  Cream  to  run 
throughout  the  Autumn  with 
advertisements  appearing  in  the  national 
Press  and  women's  magazines. 

New  window  display  units  holding  both 
E45  and  Hc45  will  be  available  in  August. 
Crookes  Products  Ltd,  PO  Box  94,  1 
Thane  Road  West,  Nottingham  NG23AA. 


Summer  savers 

Key  lines  in  the  Numark  August  profitline 
promotions  are: 

Alberto  V05  shampoo  and  conditioner  (both  with 
50ml  extra  free),  Dr  Whites  range,  Nivea  creme  and 
lotions,  Reach  toothbrushes,  Robinson's  drinks, 
Simplicity  press-on  towels,  Steradent  range,  Style 
perms,  Sunsilk  hairspray,  twin  pack  of  Sure 
antipersirant  (both  with  25ml  extra  value),  Ultra 
Pampers  and  Vaseline  petroleum  jelly . 

And  the  following  are  available  with 
extra  value  offers: 

Denim  after  shave  with  a  free  lOOg  talc,  Gillette 
foamy,  Contour  and  special  shave  creams,  Harmony 
hairspray,  Imperial  Leather  dry  deodorant  aerosol, 
Limara  body  spray,  Timotei  shampoo  and 
conditioner. 

Numark,  51  Boreham  Road,  Warminster, 
Wilts  BA129JU. 


Care  for  public 

Care  Laboratories  are  running  a  PR 
campaign  aimed  at  local  and  women's 
Press. 

The  company  is  aiming  for  coverage  of 
the  holiday  and  general  skincare  uses  of 
Savlon  liquid,  cream,  lipcare  and  baby 
products,  plus  Medicort  hydrocortisone 
cream.  Care  Laboratories  Ltd,  Lindow 
House,  Beech  Lane,  Wilmslow,  Cheshire. 

Roussel  say  that  a  small  quantity  of  cans  of 
Clinifeed  Favour  in  lot  SFZ-1  have  been 
mislabelled  Clinifeed  400.  Any 
pharmacists  holding  such  cans  should 
phone  Roussel's  customer  services 
department  (tel  0895  834343)  for 
replacement  by  carton  (20  cans). 

Brands  on  offer  in  Unichem's  Money 
Makers  promotion  for  August  include: 

Disprin,  Peaudouce  nappies,  Timotei  shampoo, ' 
Johnsons  baby  powder  Right  Guard  deodorant  and 

Kleenex  tissues  Unichem,  Cox  Lane, 
Chessington,  Surrey. 


Mylanta  II  lifts 
off  in  Granada 

Care  Laboratories  are  testing  marketing  a 
new  antacid  in  the  Granada  Television 
region. 

Double  action  Mylanta  II  will  be 
advertised  in  the  area  on  television,  radio 
and  in  the  consumer  Press  with  a  national 
equivalent  spend  of  £1 .4m.  The  first  TV 
commercial  goes  out  on  Monday  and  the 
campaign  will  run  until  October  26. 

The  brand  is  available  in  tablet  (12 
£0.89,  24  £1.45)  and  liquid  formulations 
(150ml  £1.55,  350ml  £2.90).  The  product  is 
classified  as  GSL  and  each  tablet  (or  5ml 
spoonful)  contains  aluminium  hydroxide 
400mg,  magnesium  hydroxide  400mg  and 
simethicone  40mg. 

The  product  has  a  pleasant  non-gritty 
taste,  and  a  low  sodium  content,  say  Care. 
It  is  planned  to  go  national  with  the  brand 
in  early  1988.  Care  Laboratories  Ltd, 
Lindow  House,  Beech  Lane,  Wilmslow, 
Cheshire. 

Deep  Freeze 
pain  ease 

Mentholatum  are  backing  the  launch  of  a 
new  Deep  Freeze  pain  relieving  spray  with 
a  £200,000  advertising  spend  in  the 
national  and  women's  Press  and  general 
interest  magazines. 

Deep  Freeze  will  ease  the  pain  of 
muscular  spasms  in  cramp,  sprains, 


bruises  and  the  early  acute  stages  in 
sciatica,  fibrositis,  lumbago  and 
rheumatic  pain,  and  immediate 
application  will  reduce  oedema,  says  the 
company.  The  spray  joins  Mentholatum's 
Deep  Heat  spray,  rub,  and  lotion  and  will 
retail  at  £1.49  for  200g  (135ml).  The 
Mentholatum  Company,  Longfield Road, 
Berks  RG10  9AT. 
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The  Tubigrip®  range  from  Seton  Healthcare  has  been  tremendously 
successful  for  the  last  21  years. 

It  is  a  quality  product  with  proven  demand,  excellent  supply  and  back  up 
service  second  to  none. 

Following  the  establishment  of  Seton  Healthcare,  Tubigrip®  is  in  an  even 
stronger  position.  With  your  prescription  sales  growing  year  after  year 
you  should  now  be  looking  to  develop  your  over  the  counter  sales. 

In  fact ,  over  60%  of  all  Tubigrip®  is  now  sold  over  the  counter,  so  make  the 
most  of  your  retail  opportunities,  display  Tubigrip®  prominently  and  help 
yourself  to  a  bigger  slice  of  the  cake. 


Seton 

mmm  Healthcare  Group 

Tubiton  House,  Oldham  0L1  3HS,  England. 

Tel:  061 652  2222  Telex:  669956  Fax:  061 626  9090 
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Potter  'n  a  li 
Moore  luxury 

For  a  little  evening  luxury,  Potter  &  Moore 
are  adding  a  new  Orchid  range  to  their 
traditional  fragrance  lines. 

Nine  products,  all  packaged  in  these 
peach  and  pink  hues,  tinged  with  blue, 
grey  and  yellow,  are  targetted  for  evening 
bathtime  use.  The  scent  blends  jasmine, 
rose,  tuberose,  basil  and  artemesia,  and 
products  include:  lOOg  soap  in  packs  of 
one,  two  or  three;  lOOg  talc;  250ml  hand 
and  body  lotion;  250ml  moisturing  creme 
bath;  300ml  bath  and  shower  gel;  30g 
moisturising  bath  grains  —  all  retailing  as 
for  the  herbal  range,  and  a  25g  guest  soap 
at  £0.40. 

Selections  of  products  are  also 
available  in  gift  sets  for  Christmas,  such  as 
a  mini-composite  or  mini-basket  set  at 
£3.95,  or  in  a  gift  box  with  matching 
packaging  at  £5.95.  Potter  &  Moore, 
Lincoln  Road,  Werrington,  Peterborough. 

Dial  for  style 

Beecham  are  taking  to  the  telephones  for 
their  latest  Silvikrin  promotion,  the 
Celebrity  Line. 

Running  between  August  17  and 
October  18,  the  service  offers  the  chance 
to  listen  to  a  different  celebrity  each  day, 
talking  about  their  chosen  hair  topic.  On 
Mondays  Chinese  astrologist  Barry 
Fantoni  is  on  the  Hairsocope  Line,  talking 
about  how  the  stars  affect  the  hairstyles  we 
choose,  while  on  Tuesdays  pop  star 
Princess  chats  about  styling  Afro  hair. 
Wednesdays  see  model  agent  Larame 
Ashton  advising  on  what  she  looks  for  in  a 
model,  and  there's  more  advice  on 
Thursdays  from  the  Katie  Boyle  Problem 
Line.  Chatting  through  the  weekend  from 
Friday  to  Sunday  is  Paula  Yates  with  Style 
Line  detailing  the  latest  trends. 

From  10am  to  noon  on  Friday  there's 
the  chance  to  speak  to  the  celebrity  of  the 
week  on  the  Conference  Line,  and  finally 
the  Competition  Line  offers  the  chance  to 
win  an  Austin  Metro  City.  All  calls  are 
charged  at  £0.25  per  minute  off  peak  and 
£0.38  at  peak  times.  Beecham  Toiletries 
and  Healthcare,  Beecham  House,  Great 
West  Road,  Brentford,  Middx. 
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Toiletries  lead  '86 
sales  increase 

Cosmetic  and  toiletry  sales  have  got  off  to 
a  good  start  this  year,  after  rather 
"indifferent"  results  for  1986. 

According  to  the  latest  Silver  Book 
report,  sales  for  the  first  quarter  of  this 
year  were  up  5.5  per  cent  at 
manufacturers'  selling  price. 
Deodorants/antiperspirants  contributed 
most  to  this  trend  with  21.8  per  cent  growth 
for  the  period,  men's  products  following 
with  a  10.8  per  cent  increase. 

The  report  suggests  this  is  a  late  result 
of  the  good  economic  climate  of  1986  — 
which  showed  an  increase  in  real 
disposable  income  to  4.7  per  cent,  well 
above  that  of  previous  years.  Real 
increases  in  sales  for  individual  sectors 
were  recorded  as  follows:  depilatories  led 
with  over  23  per  cent, 
deodorants/antiperspirants  19.3, 
toothbrushes  17.5  per  cent,  hair 


preparations  8.6,  then  make-up  products 
at  2.4  per  cent.  Other  categories  all 
showed  a  marked  fall,  fragrances  by  1 1 . 7 
per  cent,  skin  care  preparations  8.7, 
denture  products  by  7.3  and  men's 
products  by  2.3  per  cent.  The  sector  as  a 
whole,  then  showed  a  real  increase  of  just 
2.2  per  cent,  2.8  per  cent  down  on  1985. 

The  report  notes  that  the  time  lag 
between  these  trade  and  later  consumer 
purchases  could  account  for  this  year's 
modestly  improved  results. 

Price  resistance  by  consumers, 
particularly  to  substantial  increases  in 
cosmetic  prices,  may  also  have 
contributed  to  last  year's  results,  says  the 
report.  Notably  for  this  year  too,  make-up 
sales  fell  by  7.7  per  cent  in  the  first  three 
months,  while  toiletry  sales  increased  by  9 
per  cent.  The  fall  in  the  value  of  cosmetic 
sales,  then,  could  be  attributed  to  a  switch 
to  cheaper  brands. 

The  advertising  expenditure  m  the 
Press  and  on  television  for  1986  amounted 
to  just  over  £150m.  This  marked  a  15.2  per 
cent  value  increase  in  1985;  a  real  growth, 
with  rates  up  11.9  per  cent,  of  3 . 3  per  cent . 


Coming  up  roses 

It's  roses  all  the  way  for  Revlon's  Autumn 
Colours  —  the  Rose  Exposed  collection. 

Designed  to  complement  the  season's 
more  sensuous  clothes,  colours  for  lips  and 
nails  are  jaded  rose,  shameless  rose  and 
duneberry,  the  latter  combined  with  pink 
foil  in  a  "splitstick"  two-colour  lipstick 
(single  lipstick  £5.95,  nail  polish  £3.50, 
"splitstick"  £3.95).  Eyes  are  coloured  with 
purple,  khaki,  mauve,  blue,  sparkling 
burgundy,  and  pink  and  from  the  Custom 
Eyes  collection  (£2.50),  plus  burgundy  Big 
Brush  mascara  (£5.95)  and  kohl  liner  in 
khaki  and  black  (£2.95).  Revlon 
86  Brook  Street,  London  Wl. 

Autumn  Twilight 

Rimmel  enter  the  Twilight  Zone  with  their 
Autumn  colours,  inspired  by  "the 
dramatic  sky  of  a  late  Summer  storm". 

The  collection  comprises  two  shade 
groups:  Twilight  and  Midnight.  Twilight 
eyes  are  coloured  with  twilight  options 
eyeshadow  quartet  (£1.69)  and  firelight 
mascara  (£1.39).  Rosy  sunset  highlights 
lips  and  nails  (£1.39,  £1.19),  while  sunset 
tones  blusher  (£1.75)  is  pink  and  fuchsia. 

Shades  of  sky  blue,  deep  purple,  lilac 
haze  and  red  hot  pink  make  up  the 
Midnight  Options  shadow  quartet  with 
blue-purple  mascara,  and  cerise  eclipse 
for  lips  and  nails.  Rimmel  International 
Ltd,  17  Cavendish  Square,  London  W1M. 


KPEClAt 


Eylure  are  running  two  Autumn/Winter 
promotions  on  the  Elancyl  body  care 
range.  During  September  and  October 
Elancyl  200ml  body  smoothing  and 
moisturising  lotion  will  be  offered  at  £4.25, 
70p  off  the  normal  retail  price.  And  from 
September  to  December,  the  Elancyl  glove 
and  soap  will  retail  at  £9.95  (normal  retail 
price  £10.50)  together  with  green  and 
white  striped  Elancyl  travel  bag.  Eylure 
Ltd,  Grange  Industrial  Estate,  Cwmbran, 
GwentNP443XR  , 


Dietade  Foods  are  launching  a  500g  size 
of  Dietade  fruit  sugar.  Dietade  Foods  Ltd, 
325  Oldfield  Lane  North,  Greenlord, 
MiddxUB60AZ. 
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Lil-lets  news 
sounds  good 

Smith  and  Nephew  are  offering  360  Philips 
Moving  Sound  stereo  cassette  players  in 
Lil-lets  Sounds  Fantastic  competition. 

And  a  free  C90  Philips  audio  cassette 
will  be  available  to  every  entrant  that 
encloses  the  in-pack  leaflet  and  wrappers 
from  Sounds  Fantastic  promotional  packs. 


The  Sounds  Fantastic  promotion  will 
be  carried  on  all  20s  and  40s  packs 
excluding  mini  40s.  The  competition  offers 
ten  first  prizes  of  mini  hi-fi  systems,  50 


second  prizes  of  Moving  Sound  five 
speaker  fashion  radio  cassette  recorders, 
100  third  prizes  of  Moving  Sound  roller 
stereo  radio  cassette  and  200  runner-up 
prizes  of  Moving  Sound  stereo  cassette 
players.  Promotional  packs  are  available 
now  while  stocks  last.  Smith  &  Nephew 
Consumer  Products  Ltd,  Alum  Rock 
Road,  Saltley,  Birmingham . 


The  Ultimate 

A  Griff  Rhys  Jones  commercial,  the 
Ultimate  Fresh  Experience,  is  now 
backing  Radox  Showerfresh  on  national 
television. 

The  30-second  commercial  will  run 
until  the  end  of  August,  involving  a 
£500,000  spend  by  Nicholas  Laboratories. 
It  introduces  the  recently  launched 
fragrances  and  extra  hair  and  body 
shampoo,  involving  Griff  Rhys  Jones 
narrating  the  adventures  of  people  in 
search  of  the  ultimate  fresh  experience 
and  finding  it  in  Radox.  Nicholas 
Laboratories  Ltd,  Toiletries  Division,  225 
Bath  Road,  Slough,  Berks  SL1  4AU. 


Pretty  Polly 
show  a  leg 

Pretty  Polly  are  introducing  a  wider 
pattern  range,  new  Winter  tights  and 
Autumn  colours  to  the  hosiery  range. 

New  for  this  year  are  soft  Winter  tights, 
designed  for  an  opaque  look,  in  Prussian 
blue,  black,  navy  blue,  cedar,  clover, 
sable,  bracken  and  Winter  white. 

New  patterns  include  French  dots, 
criss-cross  seams,  floral  side  seams,  and 
tailored  stripes,  in  a  range  of  colours 
(£0.95  to  £1.39).  Autumn  shades  in  the 
sheer  diamonds  range  include  navy  blue, 
copper  beech,  sable  and  Winter  white, 
with  sheer  hearts  tights  in  classic  navy, 
dusky  rose,  viola,  and  sable.  Pretty  Polly , 
Unwin  Road,  Sutton-m-Ashlield,  Notts. 


Aesthetic  Cosmetics  have  introduced  two 
new  colours  of  lipstick  and  nail  polish; 
pretty  peach  and  purple  streak.  Aesthetic 
Cosmetic  Ltd,  Unit  4,  Hawthorn  Centre, 
Elmgrove  Road,  Harrow,  Middx  HA1  2RF. 


I  M  P 0 R T  AN  T  AN N0UNCE MENT 


Schering-Plough  announces  that  its  U.K.  subsidiary  Kirby  Warrick  Pharmaceuticals  Ltd.,  is  to 
take  responsibility  for  the  following  brands  currently  marketed  and  distributed  by  Scholl  (UK) 


RINSTEAD        MEGGEZONES  C0RRECT0L 


CUSHION  GRIP  S0LARCAINE 

To  ensure  a  smooth  handover,  the  Scholl  Sales  Force  will,  until  further  notice,  continue  to  be 
responsible  for  selling  the  products.  Kirby  Warrick,  however,  will  handle  distribution  and 

invoicing  as  from  20th  July  1987. 

If  you  have  any  queries  regarding  the  transfer,  please  contact  either 


Chris  Gwinnett-Sharp- Kirby  Warrick  Customer  Services  Manager.  Tel:  0638  716321. 
Or  Brian  Canderton-Scholl  (UK)  Customer  Services  Manager.  Tel:  01  253  2030. 
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r  BEST  SELLER  NOW  GOES  DOWi 


Here  at  Whitehall  Laboratories  we  are 
always  looking  for  ways  to  make  our  best- 


sellers sell  even  better. 

Now  we  have  developed  a  micro-thin 
cellulose  coating  which  will  make  Anadin,  the 


No.  1  brand  in  Analgesics,  easier  to  swallo 
We've  also  designed  a  smart  new  pack  1 

New  Anadin  that  will  have  great  stand-out 
point  of  purchase. 

Your  customers  will  be  finding  out  abc 


1-5  MILLION  TV  CAMPAIGN  STARTS  AUGUST 


n  Coated  Anadin  in  August  and  September, 
en  we're  spending  £1.5  million  on  our 
t  burst  of  national  TV  advertising. 
So  put  your  orders  in  now.  Because  the 
1  Best  Seller  will  be  going  down 
n  better. 

And  your  sales  will  be  up  and  away. 


MICRO  THIN  COATED 

ANADIH 

FAST  PAIN  RELIEF 

NEW -EASY  TO  SWALLOW 

24  ANALGESIC  TABLETS 

■TM 


New  Hc45  Hydr ^cortisone  Cream. 
Complementing  Cream  E45  in  the 
treatment  of  contact  dermatitis. 


'■V 


You  know  you  can  trust  and  recommend  Cream  E45 
to  relieve  a  wide  range  of  dry  skin  conditions. 
And  now  you  have  the  chance  to  recommend 
Hc45  Hydrocortisone  Cream  (1%)  to  reduce 
inflammation,  calm  irritation  and  promote  healing. 
Hc45  is  the  safe  and  effective  OTC  treatment  for 


Contact  dermatitis  from  allergens  or  irritants: 
Hc45  is  only  to  be  applied  once  or  twice  a 
day  for  a  maximum  of  7  days.  Between  applicatioi 
of  Hc45,  advise  using  Cream  E45  to  restore 
flexibility  and  softness  to  the  skin. 
Trust  Cream  E45  to  relieve.  Trust  Hc45  to  treat. 


Effective  dermatological  products  from  Crookes. 


CROOKES 


Halina  take  photo 
into  fashion 

Halina  are  to  launch  a  "fashion"  camera  in 
a  choice  of  formats  and  fashion  colours. 

Pix  is  available  as  a  35mm  in  either 
pink/grey  and  two  tone  grey  (£29.95),  or  a 
110  in  pink,  lilac/grey  and  turquoise/grey 
(£19.95). 

The  cameras  come  complete  with  a 
chunky  flex-strap  and  fashion  pouch,  and 
can  be  clipped  to  belt  or  handbag. 

The  display  rack  holds  a  maximum  of 
16  cameras  —  eight  each  of  35mm  and  110 
and  comes  with  a  colour  header. 
Distributed  by:  J.J Silber Ltd,  Engineers 
Way,  Wembley,  MiddxHA9  OEB. 

Kodak  clues 

For  the  next  three  weeks  "mystery 
shoppers"  will  be  visiting  selected 
photographic  retailers  with  gifts. 

Shops  displaying  Kodak's  Summer  film 
promotion  counter  merchandiser  will  be 
eligible  for  a  spot  prize  worth  about  £20. 
Those  displaying  the  company's  battery 
merchandiser  will  be  entered  into  a  free 
"mystery  shopper"  draw  offering  monthly 
cash  prizes  say  Kodak  Ltd,  Kodak  House, 
Station  Road,  Hemel  Hempstead ,  Herts. 


Changing  Image 

L'Image  chic  collection  is  a  range  of  up- 
market photographic  accessories  to  be 
sold  through  Image  stores  —  representing 
the  dealer  arm  of  Sangers  Photographies. 

The  range  is  described  as  "stylish  and 
packaged  in  a  manner  unique  to  the 
photographic  industry  and  more  akin  to 
that  of  the  cosmetics  industry."  Image 
believe  that  as  SLR  cameras  become  more 
expensive  and  high  tech  it  is  important 
that  accessory  lines  move  up-market  to 
satisfy  customer  requirements. 

The  initial  launch  includes  a  series  of 
tripods,  shortly  followed  by  a  range  of 
blister  packed  accessories,  photo  albums 
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and  gadget  bags,  say  Image 
Photographies  Ltd,  Priory  House,  Pitsford 
Street,  Birmingham  B18  6LX. 


Scotch  ©3 


Stock  up  on  Scotch  and,  if  you're  a  Swain's 
dealer,  you  could  find  yourself  cruising 
the  Carnanes  aboad  a  luxury  liner.  This 
prize  draw  competition,  along  with  free 
offers,  is  part  of  a  Summer  promotion  on 
Scotch  film. 

Until  July  31,  any  dealer  who  places  an 
order  for  50  films  from  Scotch  gets  ten 
110-24  films  free.  Orders  for  100  or  more 
get  five  free  E180  video  cassettes. 

Swain's  dealers  who  order  from  50  to 
200  Scotch  films  can  get  up  to  £25  worth  of 
Marks  and  Spencer  vouchers  and  the 
chance  to  enter  their  names  for  the  free 
prize  draw.  Distributed  by:  3M Health 
Care  Ltd,  1  Morley  Street, 
Loughborough,  LeicsLEU  1EP. 


ON  TV 
NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 
CTV  Channel  Is 


LWT  Londi 
C4Channe 


U  Ulster 
GGrani 
A  Anghi 
inds     TSW  South  We 


STV  Scotland 


n  Weekend  TTV  Thames  Te 
4  Bt  TV-am 


Y  Yorkshire 
HTV  Wales  &  We 
TVS  South 
TT  TyneTees 


Andrex: 

Amplex  deodorant: 


Carefree  panty  shields: 
Empathy: 

Farley's  rusks  &  cereals: 
Fiesta  kitchen  towels: 
Johnson's  baby  lotion: 


All  areas 
STV,Y,C,A, 
TSW,TVS,LWT,TT 
AH  areas  except 
A,  HTV,  TVS 
All  areas 
Bt 

All  areas 
GTV,U,STV, 
B,G,Y,TVS,TTV 
Johnson's  baby  shampoo:  Bt 
Lady  Grecian  2000:  STV,C4 
Lanacorte  creme  &  ointment:  U,C4 
Lana-sting  creme  &  spray:  LWT, TTV, C4 
Lipcote:  TSW,  TVS 

Listerine  antiseptic  mouthwash:  All  areas 
Mylanta  II:  G 
Nurofen:  All  areas 

Nutrasweet:  AH  areas 

Odoreaters  trainer  tamers:  U,G,Y,C,A,HTV, 

TSW,TVS,C4 

Optrex:  All  areas 

Oxy  5  &  10:  All  areas 

Peaudouce  babyslips:  Bt 
Radox:  All  areas 

Reach  toothbrushes:  All  areas 

Sensodyne  toothbrushes:  GTV, STV, 

G,Y,A,TVS,LWT,C4 
Sensodyne  toothpaste:  All  areas  except  C  &  A 
Sergeant's  Rug  Patrol:  G  .Y.TVS.LWT, 

TTV,C4,Bt 

Setlers  Turns:  All  areas 

Simple  skin  care:  C4 
Vaponad  Insecticides:  Bt 


A  brighl 

To  deal  with  the  untidiest  dressing  table, 
Clairol  are  launching  an  electric  all 
purpose  beauty  counter. 

Called  Bright  Lights,  and  retailing  at 
£19.95,  the  large  white  box  opens  to  reveal 
illuminated  mirror,  a  power  point  to  plug 
in  electrical  hair  appliances,  and  mixing 
pallets  and  recesses  to  store  make-up  and 
brushes.  Orders  are  being  taken  now  for 
delivery  in  September,  says  the  Clairol 
Appliances  Division  of  Bristol-Myers  Co 
Ltd,  The  Avenue,  Egham,  Surrey. 


Ptentax  take  four 

Pentax  have  added  a  fourth  compact 
camera  to  their  Pino  range  —  the  Pino  35S 
(£69.95)  features  automatic  exposure,  film 
winder,  pop-up  flash  and  a  close-up 
function,  which  can  focus  down  to  0.45m. 
Normal  focussing  range  is  1.3m  to  infinity. 

In  low  light,  an  indicator  in  the 
viewfmder  flashes  red  indicating  the  need 
for  the  flash.  Depending  on  the  speed  of 
film  used  the  effective  flash  range  is  1 .  lm 
to  5m. 

The  film  speed  is  set  on  the  base  of  the 
camera  with  a  lever,  to  100,  200/400  or 
1000/1600  ASA.  Film  loading  and 
advance  are  automatic  and  when  the  film 
is  finished  a  film  rewind  lever  on  the  base 
of  the  camera  can  be  pushed  to  rewind  the 
film  automatically.  Pentax  UK  Ltd,  Pentax 
House,  South  Hill  Avenue,  South  Harrow, 
London . 


An  £8m  turnover  of  Reckitt  &  Colman 
products  has  earned  Unichem  the  Dettol 
Sword  of  recognition.  R&C's 
Pharmaceutical  Division  sales  manager  is 
pictured  here  (right)  congratulating 
Umchem's  marketing  director  Bill  Hart, 
while  the  wholesalers'  operation  director 
David  Walker  displays  the  replica  sword. 
The  turnover  for  1986  represented  a  17  per 
cent  increase  on  the  previous  year,  the 
mam  contributors  being  Gaviscon  and 
Disprol  Junior  Analgesics 


179 


AUSTRALIAN  NOTEBOOK 


ustralia's  wealth  was  built  on  primary 
i  produce.  An  abundance  of  minerals 
and  efficient  farming  dommate  the  economy 
with  manufacturing  industry  a  growing  but 
relatively  minor  contributor.  The  past  ten 
years  have  seen  food  surpluses  in  the 
Western  World  and  a  dramatic  decline  in 
the  world  demand  for  ores  and  minerals. 
These  factors,  together  with  government 
zeal  for  public  expenditure,  including  such 
priority  gems  as  translating  Bob  Hawke's 
biography  into  Japanese  and  designing  a 
special  surfboard  for  women,  has  led  to  the 
current  balance  of  payments  deficit.  Just  as 
demand  for  wool  and  gold  is  on  the  mcrease, 
Australia  is  becoming  the  world's  top 
producer  of  diamonds  and  a  large  market  in 
rare  earth  oxides  is  developing,  the  meat 
export  industry  looks  like  getting  a  heavy 
clobbering  —  and  all  because  of 
pharmaceuticals. 

Warning  lights  have  been  flashing  for 
some  time.  About  a  year  ago  Denmark 
rejected  batches  of  Aussie  beef  because  of  a 
high  penicillin  content.  And  in  December 
1985,  the  consumer  association  magazine 
Choice  looked  at  the  high  level  of  antibiotic 
residues  in  beef,  pork  and  poultry.  In  the 
same  report  a  comment  was  made  on  the 
finding  of  antibiotic  resistant  gram-negative 
rods  in  meat  products.  The  description 
covers  the  range  of  Salmonella  species  often 
implicated  in  outbreaks  of  food  poisoning.  If 
this  was  not  bad  enough,  the  $700  million 
beef  trade  with  the  USA  is  under  threat  by 
the  discovery  of  antibiotic,  DDT  and 
Dieldrin  residues,  above  US  import 
standards,      in      Australian  beef. 

Lean  and  clean? 

News  of  the  ban  on  hormonal  growth 
promotants  by  the  EEC  has  not  helped 
matters.  Hormonal  growth  promotants  are 
used  widely  in  Australia  to  produce  "high 
quality"  lean  meat  and,  although  it  is 
virtually  impossible  to  determine  what 
constitutes  an  abnormally  high  level  of  a 
natural  steroid  the  suspicion  could  lose 
another  market. 

In  defence  of  the  meat  producers  The 
Australian  last  month  published  an  article 
claiming,  in  effect,  that  the  use  of  growth 
promotants  was  a  reasonable  and  certainly 
an  effective  way  of  yielding  high  quality, 
"clean"  lean  meat.  We  find  it  hard  to  agree. 

The  Swann  report  of  1969  in  the  UK 
recommended  that  antibiotics  in  human 
medicine  should  not  be  used  in  animal 
feeds,  and  the  same  rule  applies  in 
Australia.  But  here  and  m  the  UK  it  is  hard  to 
control  the  thm  line  between  growth 
promotion  and  therapy;  and  a  black  market 
has  developed  almost  everywhere  in 
antibiotic  feeds. 

In  most  of  the  Western  World 
biologically  potent  chemicals  in  the  guise  of 
pesticides,  herbicides,  growth  promotants 
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The  import 
of  Aussie 
exports 


•  t  • 


In  the  third  of  their  occasional 
series,  Dr  Robert  Parfitt  and  his 
wife  Judith  look  at  how  phar- 
maceuticals are  damaging 
Australian  meat  exports;  and  at 
some  of  the  bureaucratic 
headaches  facing  community 
pharmacists. 

and  some  human  and  veterinary  medicines 
are  sold  freely  without  professional 
supervision.  The  UK  at  least  has  a  PSGB 
controlled  inspection  system  for  some  of 
these  outlets.  Australia  is  only  just  beginning 
to  get  the  message.  Maybe  a  much  louder 
shout  from  the  pharmacy  profession  is 
necessary. 

There  can  be  little  doubt  that  Canberra 
bureaucracy  is  alive  and  thriving.  We  are 
into  the  third  generation  of  public  (civil) 
servant  Canberrans.  Their  instinct  to 
generate  and  shuffle  paper  appears  to  be 
genetic.  The  paper  chase  pervades  the 
whole  of  society  and  an  ample  share  is 
heaped  upon  community  pharmacists. 

In  the  major  cities  of  Australia  pharmacy 
practice  is  very  similar  to  that  in  the  UK. 
However,  there  are  sights  you  will  not  see  in 
Britain;  like  the  pharmacist  in  Brisbane  who 
shouts  into  a  microphone  on  the  pavement 


the   virtues   of  his 
special! 

macy  ownership  is 
I  to  pharmacists.  There 
rmultiples,  but  franchise 
pharmacies  abound. 

In  the  community  pharmacy  dispensary 
the  poor  pharmacist  acts  more  as  an  unpaid 
and  unwilling  bureaucrat  for  Canberra  than 
as  a  health  care  professional.  Each 
prescription  demands,  for  a  variety  of 
pricing  mechanisms,  the  forms  to  be 
checked,  shuffled,  filed  and  posted.  The 
paperwork,  incongruously,  can  minimise  a 
pharmacist's  ability  to  counsel  patients. 

Paper  problems 

The  prescription  benefits  scheme  permits 
only  a  limited  number  of  products  to  be 
dispensed  on  NHS  scripts.  Original  pack 
dispensing  is  usual,  but  the  maximum 
quantity  of  any  product  to  be  dispensed  is 
defined.  Repeats,  again  up  to  a  specified 
maximum  for  each  product,  may  be  ordered 
by  the  prescriber.  The  pharmacist  is 
required  to  rewrite  a  form  for  each  repeat  in 
duplicate  each  time  an  item  is  dispensed. 
Then  there  are  several  different  types  of 
prescription  requiring  the  pharmacist  to 
charge  according  to  category:  there  are 
general,  pensioners,  repatriation  , 
concessional  (for  those  on  social  security), 
special  purpose,  authority  (requiring  a 
Department  of  Health  stamp)  workers 
compensation,  doctors  bag  orders  and 
dental.  No  special  concession  is  given  to 
children.  Once  a  patient  has  had  more  than 
25  paid  prescription  items  in  any  year,  all 
subsequent  ones  are  free.  Of  course  this 
means  extensive  patient  records  —  not  a  bad 
thing  in  itself,  but  all  the  paperwork  has  to  be 
done  at  the  time  of  dispensing. 

Microcomputers  help  the  paper 
management  process,  but  the  bureaucracy 
means  that  the  patient  receives  a  service  far 
less  effective  than  it  could  be. 

Dr  Robert  Parfitt  is  deputy  vice-chancellor 
(research)  at  the  University  of  Western 
Australia  and  Judith  Parfitt  is  a  hospital 
pharmacist. 
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Cream  and  Ointment  -  Containing  Hydrocortisone  BP  1% 


«i  I5S5. 
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PRODUCT 
Presentation  Efcortelan  P  Cream  and 
Ointment  contain  10%  Hydrocortisone  BR 
Indications  For  the  treatment  of  irritant 
dermatitis,  contact  allergic  dermatitis  and 
insect  bite  reactions. 

Dosage  and  administration  Use  sparingly 
over  a  small  area  once  or  twice-a-day  for  a 
maximum  period  of  1  week. 
Contra-indications  Do  not  use  on  the 
eyes  or  face,  ano-genital  region,  or  broken 


INFORMATION 

or  infected  skin.  Do  not  use  in  pregnancy 
without  medical  advice.  Not 
recommended  for  use  in  children  under  10 
years  of  age  without  medical  advice. 
Product  Licence  numbers  Efcortelan  P 
Cream  0004/0327.  Efcortelan  P  Ointment 
0004/0326. 

Product  Licence  holder: 

Glaxo  Operations  UK  Limited 
Greenford,  Middlesex  UB6  0HE 


Further  information  on  Efcortelan  P  (trade  mark)  is  available  on  request  from:  Glaxo  Laboratories  Limited,  Greenford,  Middlesex  UB6  0HE 

Glaxo  Leaders  in  topical  steroid  therapy 


At  last,  a  'rai 
gives  you  a  cfece 


>r' brand  that 
1  cut  of  the  profits. 


More  profitable  for  you,  less  expensive  for  your  customers. 
That's  the  double  edge  appeal  of  the  new  Personna  range  of 
disposables,  double  edge  and  system  blades. 

Personna  is  a  'giant'  in  the  razor  blades  business  with  a 
worldwide  reputation  for  quality.  Indeed  research  shows  that 
Personna  blades  are  every  bit  as  good  as  those  sold  at  higher 
prices  by  Gillette  and  Wilkinson. 

A  major  national  radio  campaign  this  Autumn  will  be  sure 
to  bring  customers  through  your  door.  So  make  sure  of  your 
profits  by  stocking  up  with  Personna  now. 

The  full  range  is  available  from  Foodbrokers,  the  U.K.  's 
leading  specialist  sales  team  and  distributors. 


Personna  Personna 

Jkuin^~'       Double  Edge 


Personna 

Double  Edge 

fir  tupir 


^^^^^^^^^^^^  tn^^ 


The  blade  that  gives  you  THE  EDGE. 

Foodbrokers  Limited,  Milburn  House,  3  Copsem  Lane,  Esher,  Surrey.  Telephone:  (0372)  66891 


Stafford-Miller's  market  share. 
(Who's  sharing?) 

80%  of  the  denture  fixative  market  belongs  to  Stafford-Miller 
(So  there's  not  much  left  for  anyone  else.) 

The  three  highest  selling  brands  belong  to  Stafford-Miller  They  come 
in  three  forms  and  every  convenient  size. 

The  only  fixative  brands  supported  by  advertising  are  (predictably) 
Stafford-Miller's. 

£1.5  million  Advertising  Campaign.  In  1987,  heavyweight  TV  adver- 
tising supported  by  new,  impactful  packaging,  will  keep  the  highest  selling 
brands  on  their  way  up. 

So,  telling  you  which  fixatives  are  the  only  ones  worth  considering 
would  be  stating  the  obvious.  STAFFORD-MILLER 


PHARMACY  ECONOMICS  ■ 


by  Eric  Jensen.  B.  Com,  MPS.  MInstM 


Income  and  capital  growth 
through  foresight 


The  profit  generated  year  by  year  in  a 
financially  successful  pharmacy  can 
serve  several  purposes.  It  can  provide  a 
certain  standard  of  living,  enable  the 
owner  to  accumulate  capital,  and  enhance 
the  market  value  of  the  business. 

So  any  pharmacist  proposing  to 
become  his  or  her  own  boss  should  think 
long-term  as  well  as  short-term.  Whenever 
a  purchase  is  made,  the  buyer  should  look 
ahead  to  when  the  concern  will  be  sold. 
This  applies  especially  to  a  business  with 
unusual  features  and  restricted  appeal. 

Prophecy  is  difficult,  particularly  in 
pharmacy  where  so  large  a  part  of  the 
turnover  is  composed  of  "sales"  to  a  single 
"customer".  Without  having  a  monopoly  of 
medicine  sales  we  are  faced  with  a 
monopsonist  situation.  But  even  a  forecast 
afflicted  by  intangibles  is  better  than  no 
forecast  at  all. 

Profit  can  be  the  reward  for  risk:  its  size 
will  depend  on  how  efficiently  the  inherent 
risks  in  running  any  pharmacy  are 
minimised,  and  on  how  economically 
resources  are  employed.  But  efficiency 
and  economy  are  relative  terms,  not 
absolutes.  Only  by  comparing  the 
performance  of  a  pharmacy  with  other 
similar  pharmacies  can  they  be  assessed. 
Here  the  NPA  Interfirm  Comparison 
service  is  valuable. 

The  right  stimulus 

The  efficiency  comparisons  we  can  make 
are  numerous.  Data  on  sales  per  square 
foot,  the  percentage  that  wages  and 
salaries,  rent  and  rates,  bear  to  turnover, 
and  so  forth,  can  be  a  stimulus  to 
corrective  action  where  needed.  One  of 
the  most  significant  pieces  of  information 
is  the  return  on  capital  employed.  It  is 
important  to  define  our  terms.  The  return 
is  what  the  pharmacy  shows  as  profit, 
before  tax,  and  after  the  owner  has  been 
paid  the  current  going  rate  for  his  or  her 
services,  as  owner/manager,  to  the 
business.  The  capital  employed  is  what  the 
pharmacy  would  sell  for,  in  today's  market, 
the  total  price  obtainable  for 
lease/goodwill,  potential  fixtures  and 
fitting  etc,  and  stock.  If  the  freehold  is 
owned  this  should  not  be  included,  but  the 
profit  calculation  should  allow  for  a  market 
national  rent,  if  rent  has  not  already  been 
charged  against  the  business. 

There  does  not  seem  to  be  universal 
agreement  on  how  to  define  "capital 
employed",  but  it  is  rational  to  accept  the 
definition  suggested.  If  you  have  a 
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Being  your  own  boss  means 
taking  a  long  term  view.  But 
being  a  prophet  is  no  easy 
task.  In  a  rapidly  changing 
market,  there  are  still  ways  of 
making  a  useful  forecast;  read 
on  to  discover  how  becoming 
a  prophet  can  lift  your  profits. 

pharmacy  which  would  sell  today  for  say 
£100,000,  this  is  the  sum  you  could  have 
available  for  investment  elsewhere.  As 
market  values  change  over  time  it  is  clear 
that  the  size  of  the  investment  also  varies, 
and  proprietors  should  investigate,  from 
time  to  time,  the  current  value  of  their 
pharmacy.  Those  who  might  base  their 
return  on  capital  on  what  they  paid  for  the 
concern  are  likely  to  delude  themselves. 
Imagine,  for  instance,  that  a  business  was 
purchased  five  years  ago  for  a  total  of 
£50,000,  and  that  the  current  market  price 
is  twice  that  amount.  A  profit  of  £10,000 
would  represent  a  return  of  twenty  per 
cent  on  the  historic  figure  —  but  a  mere  10 
per  cent  currently.  And  it  is  the  cash  value 
today,  not  five  years  ago,  which  would  be 
available  for  investment  if  a  sale  were 
effected.  The  fact  that  a  proprietor  still  as 
an  outstanding  debt,  being  part  of  what 
was  borrowed  to  purchase  the  pharmacy, 
does  not  affect  the  issue;  any  such  amount 
should  not  be  deducted  from  the  total 
market  value.  The  pharmacy  and  its  owner 
are  to  be  regarded  as  separate  entities. 

In  the  market 

The  seasoned  owner,  as  well  as  any 
pharmacist  embarking  on  a  first  venture, 
would  find  it  helpful  to  consider  the  factors 
offering  the  market  value  of  a  pharmacy. 
This  can  help  in  stepping-up  profits. 
Supposing  you  wanted  to  sell  your 
pharmacy  now.  How  would  a  prospective 
buyer  view  the  proposition?  What  would 
he  or  she  regard  as  strengths  and 
weaknesses  to  justify  or  otherwise  the 
asking  price? 

In  most  sale/purchase  deals,  the 
element  on  which  the  parties  tend  to  differ 
is  that  of  goodwill  and  potential.  Stock  and 
fixtures  and  fittings,  etc,  are  normally  not 
the  subject  of  controversy,  being  tangibles. 
As  a  general  rule,  overpayment  for 
lease/goodwill  potential  is  not  likely  to  be 
easily  recoverable,  whereas  a  particularly 
large  stock,  provided  it  is  good,  clean,  and 
saleable,  can  probably  be  brought  down  to 


an  acceptable  level  by  the  purchaser. 
Fixtures  are  usually  a  relatively  minor  part 
of  the  total  price.  Our  problem  in  assessing 
the  market  value  of  a  business  revolves 
mainly  around  the  intangibles  —  lease, 
goodwill  and  potential. 
Goodwill:  The  essential  factors  here  are 
trading  position,  competition,  tenure, 
personality  of  the  vendor,  social  amenities 
(or  lack  of  them),  and  the  connections  of 
the  pharmacy  (embracing  relationships 
with  staff,  suppliers,  customers  and 
others).  The  question  to  pose  is  "How 
much  does  each  of  these  factors  contribute 
to  the  profit  on  which  the  goodwill  value 
largely  hinges?"  The  word  "largely"  is  a 
reminder  that  profit  is  not  the  only 
consideration  for  buyers. 

When  a  pharmacy  is  to  be  sold  it  is 
prudent  to  take  professional  advice  on  its 
current  market  value.  But  for  interim 
assessments,  an  owner  can  call  on  three 
methods: 

Method  1:  information  should  be 
collected  from  advertisements,  particulars 
available  from  agents,  and  any  other 
source  possible,  about  the  price  of 
lease/goodwill  potential  in  relation  to  the 
profit  earned  after  allowance  for  the 
owner/manager's  salary.  It  should  be  borne 
in  mind  that  asking  prices  are  not 
invariably  obtained! 

Finding  a  pattern 

When  several  dozen  examples  of 
pharmacies  of  roughly  the  same  size  and 
type  have  been  examined  a  pattern  will 
emerge.  A  number  of  prices  will  appear 
well  above  average,  a  number  well  below, 
but  with  a  large  sample  a  ratio  between 
price  for  goodwill  and  profit  for  a  fairly 
representative  business  will  appear. 

Method  2:  having  used  method  1  to  get 
an  idea  of  the  pharmacy's  market  value, 
you  can  calculate  the  return  on  capital  and 
make  comparisons  with  the  pharmacies 
surveyed.  Significant  variations  from  the 
overall  average  can  prompt  investigation 
of  stock  levels,  of  the  investment  in  fixtures 
and  fittings,  etc. 

Method  3:  this  is  perhaps  the  simplest 
of  the  three  methods  and  needs  a  large 
sample.  Here  we  study  the  relationship 
between  total  price  asked  for  a  pharmacy 
and  its  turnover.  The  value  of  stock  held 
and  of  fixtures  and  fittings  varies  widely 
from  one  pharmacy  to  another  at  the 
extremes,  but  there  is  generally  a  fairly 
consistent  pattern. 

It  is  recommended  that  all  three 
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methods  be  employed.  If  the  results  are 
close  it  is  a  reasonable  assumption  that  the 
value  of  the  pharmacy  has  been 
realistically  appraised  and  that  there 
would  be  no  surprises  if  the  business  were 
to  be  placed  on  the  market. 

The  market  can  change  rapidly, 
though,  for  reasons  without  or  within  the 
control  of  any  proprietor,  so  an  assessment 
is  not  a  once  for  all  time  exerise.  Valuing  a 
pharmacy  is  a  blend  of  science  and  art, 
and  there  is  no  formula  for  goodwill. 
"Freak"  prices,  high  or  low,  do  occur  for  a 
variety  of  reasons,  but  this  should  not 
encourage  undue  optimism  or  pessimism. 
There  is  no  substitute  for  professional 
advice  when  a  pharmacy  is  to  be  put  on 
the  market. 

These  methods  are  a  means  of 
improving  a  pharmacy  business,  by 
comparing  it  with  others. 

A  radical  decision  on  the  trading  site 
might  have  to  be  taken,  if  this  does  not 
offer  scope  for  expansion.  It  could  be 
sound  to  sell  now  and  move  to  pastures 
new,  after  taking  into  reckoning  all  the 
implications  of  the  new  contract. 

A  detailed  check  on  the  competition 


from  inside  and  outside  pharmacy  could 
well  suggest  improvements  in  layout  and 
merchandising,  and  in  advertising  so  far 
as  this  is  permitted  by  the  code  of  ethics. 

Calculation  of  the  net  profit  might 
reveal  that,  where  the  freehold  is  owned,  a 
current  market  rental  has  not  been 
charged. 

The  taxation  and  other  implications 
should  be  discussed  with  the  accountant 
and  this  might  sometimes  bring  about  an 
increase  in  net  return  from  the  pharmacy. 
The  net  profit  probe,  where  every  item  of 
expense  is  scrutinised  and  compared  with 
other  businesses,  could  suggest 
economies.  Where  the  wages  bill  is 
exceptionally  high  the  positive  remedy  is 
to  increase  turnover  with  the  wages 
remaining  constant:  the  matter  of  training 
is  directly  involved. 

And  the  owner  of  a  pharmacy  should 
not  be  above  asking  whether  he  or  she 
could  benefit  by  adding  to  existing  skills  in 
management  of  people  and  of  money.  The 
critical  self-analysis  inherent  in  the 
investigations  outlined  can  be  a  powerful 
factor  in  increasing  profit  and  job 
satisfaction. 


Forty  retail  pharmacists  were  recently 
guests  of  Thomas  KerfootPharmaceuticals, 
at  York  Golf  Club  at  Strensall,  one  of  a 
series  of  golf  days  run  by  Kerfoots  for  their 
customers.  The  18  hole  Stableford 
competition  was  won  by  Tony  Garlick,  the 
general  manager  of  the  Bradford  Chemists 
Alliance,  with  40  points,  and  Brian  Currie, 
MPS,  was  runner-up.  The  day's  golf  was 
followed  by  an  evening  dinner,  at  which 
the  guest  speaker  was  Doug  Allaway, 
administrator  of  the  Leeds  Family 
Practioner  Committee.  Pictured  at  the 
prize-giving  are  (left  to  right);  Brian 
Currie,  Doug  Allaway,  Allan  Hadden  — 
Kerfoot's  Yorkshire  area  manager,  Tony 
Garlick,  Mark  Donnelly  —  sales 
representative,  and  David  Bowser  — 
Kerfoot's  national  sales  manager 


j//  Jf  for  the  relief  of  conjunctivitis 
due  to  hay  fever, 
irritating  smoke  or  dust 

OTRIVINEANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 
Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK9  7XP    Detailed  information  will  be  sent  on  request 
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New  DextrosoF  drink. 
We  know  they'll  go  for  it 


Quenching  the  thirst  for  energy. 

Everyone  knows  that  active 
people  like  Dextrosol,  the  top- 
selling,  energy-giving  tablets,  so 
what  could  be  more  natural  than 
offering  a  delicious,  thirst  quench- 
ing Dextrosol  drink? 
Refreshing  and  revitalising. 

Made  from  Glucose,  Minerals 
and  55%  pure,  natural  Orange 
Juice,  lightly  sparkling  Dextrosol 
drink  is  uniquely  refreshing  as 
well  as  revitalising.  And  it's  free 
from  thirst  creating  sodium  and 
all  artificial  colours,  flavourings 
and  preservatives. 
The  backing  to  win. 

In  research,  Dextrosol  drink 
ran  away  with  the  honours.  Now 


it's  out  to  win  the  race  for  sales, 
backed  by  £750,000  of  Dextrosol 
National  press  support,  Sports 
press,  Posters  and  Sponsorship. 

How  you  can  go  for  it. 

250ml  cans  of  Dextrosol  drink, 
shrinkwrapped  in  24s  are  available 
from  your  usual  Dextrosol  tablet 
supplier.  Forfurther  help  or  infor- 
mation, please  contact:  Customer 
Services  Dept,  CPC  (U.K.)  Ltd, 
Claygate  House,  Esher,  Surrey 
KT109PN.  Tel:  0372  62181. 

DEXTROSOL® 

OFFICIAL  ENERGY  PRODUCTS  TO: 


BRITISH 
ASSOCIATION 
OF  NATIONAL 
COACHES 


am)  Ltd. 
TRADE  I> 


CONTRACEFTIVES 


The  condom  is  back,  but  not 
just  for  contraception 


1987  could  go  down  in  history  as  the  year  oi 
the  condom.  No  longer  called  a 
contraceptive  sheath  —  the  Government's 
Aids  campaign  has  seen  to  that  —  the 
condom  has  become  a  household  word.  No 
longer  perceived  as  a  contraceptive  device 
by  the  youth  oi  today,  it  is  seen  almost  solely 
as  a  prophylactic.  Newspapers  and 
magazines  carry  the  message  with  headlines 
like  "Aids  etiquette  —  carry  a  condom"  and 
"Smart  girls  carry  condoms". 

Purchase  has  become  socially 
acceptable  by  both  sexes,  the  manufacturers 
say.  Youngsters  have  no  qualms  about  going 
into  the  chemist  for  a  packet  of  three.  Gone 
are  the  anecdotal  days  of  the  furtive  man  in 
a  raincoat  making  a  dash  for  the  counter 
only  when  all  the  female  staff  are  otherwise 
occupied. 

Sales  are  coming  along  nicely,  and  at  no 
expense  to  distributors  in  terms  of  heavy 


advertising.  The  product  has  official 
government  approval,  and  even  Sid  had  to 
take  a  back  seat  after  last  October's  TV 
splurge.  It  is  unfortunate  that  the  revival  of 
the  condom  is  as  a  result  of  its  protective  as 
opposed  to  its  contraceptive  properties. 
There  is  no  doubt  the  current  sales  boom  is 
directly  attributable  to  the  AIDS  scare. 

During  World  War  II  condoms  were 
distributed  liberally  to  the  troops  to  prevent 
a  repeat  of  the  experience  of  WWI,  when 
sexually  transmitted  diseases  accounted  for 
a  higher  percentage  of  "casualties"  than  the 
army  ever  admitted  to  at  the  time.  The 
incidence  of  such  infections  hit  an  all-time 
low  in  the  immediate  post  war  years. 

Since  then  LRC  has  waged  an  almost 
single  handed  campaign  to  rehabilitate  the 


condom  and  present  it  as  a  clean, 
aesthetically  acceptable  contraceptive 
method.  Some  of  their  advertising  has  been 
memorable  —  remember  the  catchlmes 
"Crowd  stopper"  and  "Closer  encounters". 
And  just  when  the  company  might  have 
started  congratulating  itself  on  a  job  well 
done,  AIDS  hit  the  headlines.  Condoms  are 
once  again  seen  by  the  young  as  a 
prophylactic. 

The  Aids  scare  has  affected  matters  in 
more  fundamental  ways.  Sexual  practices 
and  habits  are  discussed  in  the  media  in  a 
manner  that  would  have  been  almost 
unthinkable  a  year  ago.  A  reflection  of  this  is 
that  only  a  fortnight  ago  the  Independent 
Broadcasting  Authority  changed  its  rules  to 
permit  television  advertising  of  condoms. 


Barrier  methods  come  inl 


There  are  eight  recognised  methods  of 
contraception.  Three  and  a  half  of  these  can 
be  practised  without  a  visit  to  the  doctor.  The 
rhythm  method  is  used  by  only  around  1  per 
cent  of  women  practising  contraception. 
The  cap  or  diaphragm  (which  needs  to  be 
fitted  by  a  doctor  and  checked  every  six 
months)  with  a  spermicide  (available  OTC 
—  hence  the  half)  also  accounts  for  1  per 
cent  of  users. 

In  1983  the  condom  was  used  by  13  per 
cent  of  women  aged  between  18-44,  or 
approximately  1.3  million  women  nationally. 
The  pill  was  then  the  most  popular  method  of 
contraception,  used  by  28  per  cent  of 
women.  One  of  the  most  striking  findings  of 
the  General  Household  Survey  which 
produced  these  figures  was  that  24  per  cent 
of  women  had  themselves  been  sterilised  or 
had  partners  who  were  vasectomised. 

Among  married  or  cohabiting  women 
sterilisation  is  now  the  most  popular  form  of 
contraception,  with  the  proportion  of 
sterilised  couples  now  standing  at  28  per 
cent  of  those  aged  between  18-44,  says  the 
Family  Planning  Information  Service.  The 
method  is  not  popular  with  younger  couples 
and  those  without  children,  needless  to  say! 

Determining  contraceptive  trends  is  a 
difficult  business.  Data  is  subject  to  people's 
willingness  to  disclose  personal  information; 
there  are  problems  in  comparing  surveys; 
manufacturers'  sales  figures  give  no 
indication  of  duplication  of  methods,  of 
discontinuation,  nor,  in  the  case  of 
condoms,  the  number  of  people  using  them 


as  opposed  to  packs  sold. 

The  figures  from  the  1983  Household 
survey  are  now  out  of  date,  but  recen's 
accurate  figures  are  hard  to  come  by.  Since 
the  1983  "pill  scare",  generated  by  paper; 
published  in  the  Lancet  linking  oral 
contraceptives  with  increased  risk  of  breast; 
and  cervical  cancer,  there  has  been  aj 
decline  in  usage.  The  massive  publicity! 
given  to  AIDS  over  the  past  year  has  causec  I 
sales  of  condoms  to  rocket.  But  it  i™ 
impossible  to  determine  how  many  user 
purchase  for  prophylactic  as  opposed  U 
contraceptive  purposes. 

Until  the  1960s,  withdrawal  and  barrie1 
methods  were  the  principal  technique: 
employed.  The  pill  was  introduced  in  196  1 
and  by  the  end  of  the  decade  was  used  bl 
over  1  million  women,  although  the  sheat.i 
was  still  more  popular.  By  1973  there  ha* 
been  a  dramatic  decline  in  the  use  of  barrie  i 
methods  and  the  pill  was  easily  the  mos! 
popular  contraceptive  aid.  By  1975  one  ijj 
three  "ever-married"  women  were  pill  users! 

The  NHS  (Family  Planning)  Amendmei!^ 
Act  1972  made  contraceptive  advice  an 
supplies  freely  available  to  all,  from  clinicjtj 
in  1974  and  GPs  in  1975.  With  these  barriej 
removed  the  pool  of  pill  users  grew  tl 
include  younger,  single  and  less  well-ol 
women.  Usage  of  the  pill  among  singl;:,| 
women  by  1975  had  reached  35  per  cen|j 
and  the  number  who  used  no  method  (fl 
birth  control  fell  from  74  per  cent  in  1970 
55  per  cent  in  1975. 

By  1983  the  number  of  married  worn 


Skullion  (played  by  David  Jason)  does 
battle  with  the  clouds  of  "those  things" 
infesting  the  quad  in  Porterhouse  Blue 
(courtesy  Chanel  4) 


188 


Chemist  &  Druggist  25  July  198?^: 


Quite  how  the  rules  (C&D,  July  11)  will  be 
interpreted  has  yet  to  be  seen,  although  the 
two  major  UK  distributors  have  indicated 
they  are  taking  very  different  approaches. 

The  chemist  is  still  the  place  to  go  for 
condoms,  and  apparently  perceived  as 
such,  although  initiatives  like  Richard 
Branson's  and  the  move  by  several 
supermarket  chains  to  stock  the  product 
could  see  a  shift  in  emphasis  in  the  long 
term.  At  present  though  most  of  the  intrinsic 
growth  in  the  market  seems  to  be  going 
through  pharmacies.  Distribution,  although 
becoming  rapidly  more  widespread,  is  still 
primarily  through  the  chemist,  with  mail 
order  coming  in  second  place. 

The  Family  Planning  Association  started 
a  five  year  project  in  1981  in  conjunction 
with  the  Pharmaceutical  Society  to  assess  the 
effectiveness  of  pharmacies  as  disseminators 
of  family  planning  advice.  Following 
successful  trials  the  scheme  went  national  in 
1985  with  all  community  pharmacies  being 
sent  free  display  units,  leaflets  and 
background  materials  with  the  aim  of 
providing  a  basic  family  planning 
information  service. 


Work  is  currently  being  carried  out  at 
Aston  University  to  assess  the  impact  of  the 
service  after  its  first  year  of  operation.  The 
report  includes  a  specific  consumer  survey, 
which,  bearing  in  mind  the  AIDS  scare  and 
the  large  degree  of  overlap  between 
effective  contraception  and  AIDS 
prevention,  could  produce  some  interesting 
results. 


A  Virgin 
approach 

Richard  Branson  abandoned  his  balloon 
before  it  even  got  off  the  ground  earlier  this 
month  for  a  flying  visit  across  the  Atlantic  to 
announce  the  setting  up  of  the  Virgin 
Healthcare  Foundation. 

The  hasty  announcement  was 
precipitated  after  the  story  was  broken  by  the 
trade  magazine  Campaign.  The  Foundation 
is  to  have  a  charitable  status,  and  aims  to 
enter  healthcare  markets  where  there  is  a 
social  need.  All  profits  from  any  projects  will 
be  channelled  into  various  charities. 

"Condom  manufacturers  have  the 
products  and  means  to  act,  by  education 
and  pricing,  to  help  protect  this  and  future 
generations  from  AIDS,"  says  Branson.  "But 
they  seem  to  be  sitting  somewhat  on  the 
sidelines,  so  the  first  task  of  the  Foundation 
will  be  to  take  on  this  responsibility  instead." 

Branson  is  asking  the  retail  trade  to 
support  the  Foundation  by  selling  Mates 
condoms  at  no  profit  to  themselves  at 
between  10-12p  a  unit.  The  launch  is 
scheduled  for  the  end  of  August  and  every 
conceivable  type  of  retail  outlet  is  being 
approached.  The  condoms  are  to  be 
manufactured  by  the  Ansell  Corporation 
(who  also  make  Warner-Lambert's  Lifestyles) 
and  will  carry  the  BSI  kitemark. 

Branson  also  wants  to  educate  people  to 
use  condoms  as  a  protection  against  sexually 
transmitted  diseases.  He  plans  to  enlist  the 
media  to  get  the  message  across.  A  £4m 
advertising  account  is  up  for  grabs. 

Since  chemist  outlets  currently  account 
for  some  60  per  cent  of  condom  sales  the 
repercussions  of  this  initiative  could  be 
extensive.  And  there  has  been  a  deafening 
silence  to  date  as  to  whether  retailers  will 
accept  his  proposal.  There  is  a  suggestion  of 
moral  blackmail  about  the  situation.  How 
can  a  large  pharmacy  chain  promoting 
healthcare  to  the  community  turn  down 
Branson  without  damaging  its  reputation, 
especially  if  the  decision  is  publicised? 

Will  retailers  be  prepared  to  sell 
condoms  at  no  profit  ad  infinitum?  And  if 
they  aren't,  and  pubs  and  petrol  stations  and 
newsagents  and  hamburger  bars  and  clothes 
shops  and  cinemas  are,  how  much  will  the 
chemist  lose? 


ishion 

using  the  pill  was  on  the  decline  although  it 
was  still  increasing  in  popularity  with  young 
single  women.  This  decline  followed 
publicity  in  the  late  1970s  suggesting  that  its 
long  term  usage  was  associated  with  an 
increased  risk  of  circulatory  disease.  At  the 
same  time  there  has  been  no  sign  of  a  return 
to  barrier  methods,  although  manufacturers 
report  sales  have  been  increasing  over  the 
past  three  years. 

It  is  notable  that  most  surveys 
concentrate  on  women  when  evaluating 
contraceptive  trends.  But  the  condom  until 
recently  has  been  considered  by  many  as 
lie  male  alternative.  Although  women 
iccount  for  30  per  cent  or  more  of 
mrchasers  they  have  generally  been  older 
ind  married.  Only  smce  the  advent  of  AIDS 
las  it  become  trendy  for  young  women  to  be 
irepared.  "Cosmopolitan  last  year  led  the 
ray  with  an  article  "Smart  girls  carry 
ondoms"  —  a  theme  which  has  been 
licked  up  widely  elsewhere. 

It  is  a  reflection  on  the  relaxation  of  the 
ocial  constraints  on  sexual  behaviour, 
rought  about  by  more  widely  available  and 
ffective  contraceptive  methods,  that  the 
umber  of  recorded  diseases  spread  by 
sxual  activity  has  increased  steadily  since 
ie  marked  decrease  in  incidence  following 
/orld  War  II.  The  recognition  that  the 
srrect  use  of  the  sheath  reduces  the  chance 
f  contracting  and  transmitting  many  STDs 
as  led  to  its  re-emergence  in  the  later  years 
>  the  method  of  choice,  especially  among 
cung  single  people. 
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contraceptives! 


Play  safe 

Latex  is  very  similar  to  cow's  milk.  It  looks 
the  same.  It  can  sour  and  it  can  curdle.  In 
the  first  stage  of  the  manufacturing  process 
it  is  concentrated  in  a  dairy  separator  from 
30  per  cent  solids  to  60  per  cent.  It  is  then 
diluted  again  with  purified  water  to  60  per 
cent  to  remove  the  soaps  and  other  soluble 
impurities.  The  raw  liquid  smells  strongly  of 
ammonia  as  this  is  added  as  a  preservative 
during  transit.  If  it  is  left  too  long  m  the  open 
air  the  latex  liquid  will  dry  and  handle  like 
treacle.  It  also  loses  its  elastic  properties. 

To  get  a  consistent  elasticity  a  mixture  of 
organic  zinc  and  sulphur  accelerators  are 
used  to  promote  the  sulphide  cross  linking 
between  the  polymers  chains.  Anti-oxidants 
to  prolong  shelf  life  and  any  colorants  are 
also  added. 

The  British  Standards  Institution  makes 
six  snap  visits  to  the  factory  every  year.  It 
requires  samples  and  batch  details  to  be 
supplied  every  fortnight.  The  BS  3704  is 
currently  under  revision  pending  the 
introduction  of  an  international  standard.  At 
present  100  samples  are  selected  at  random 
from  each  10,000  for  testing.  In  event  of  non- 
compliance the  entire  list  is  rejected. 

The  lubricant  and  the  spermicide  is 
injected  into  the  sachet  just  before  the  pack 
is  sealed.  Ten  samples  are  taken  from  each 
40,000  and  tested  for  tensile  strength 
properties.  Five  are  tested  after  an  ageing 
cycle  equivalent  to  five  years  storage.  If 
either  lot  fail  the  entire  batch  is  rejected. 

Before  the  prestige  BS  Kitemark  can  be 
put  on  the  pack  the  manufacturing  site  has  to 
be  approved.  It's  a  safe  bet  that  if  a  condom 
has  got  through  to  the  shop  it  is  safe  to  use. 


Lifestyles 
fellows  the 

market 

Warner-Lambert  Health  Care  launched  its 
Lifestyles  range  in  June  1984,  hoping  to 
catch  the  first  generation  of  pill  takers  who 
had  reached  30-40,  but  who  still  needed  a 
contraceptive  and  were  worried  about  the 
long  term  effects  of  taking  the  pill. 

"We  thought  at  the  time  barrier  methods 
would  come  back  into  fashion,"  says 
marketing  director  John  Ball.  He  wasn't 
wrong,  but  neither  was  he  right  in  quite  the 
way  he  imagined.  Warner-Lambert  were 
finding  it  hard  work  taking  market  share  off 
virtual  market  monopolists  LRC  until  AIDS 
arrived. 

Since  then  there  has  been  enough 
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The  moulds  are  dipped  in  a  hot  latex  bath 
and  an  initial  layer  of  0.03mm  latex 
deposited.  A  second  layer,  which  may  be 
coloured,    brings    the    thickness  to 


0.06mm-0.07mm.  The  condoms  are  blown 
off  the  moulds  by  water  jets,  collected  in  a 
linen  bag  and  washed.  After  that  every 
piece  is  tested.  They  are  stripped  onto  metal 


The  British  Standard  does  not  include  a 
burst  test  but  certain  European  countries 
LRC  export  to  do.  A  typical  Durex  will  hold 
over  40  litres  of  air  before  bursting 


A  lin  wide  cross  section  from  a  Durex  sheath 
will  take  a  weight  of  nine  pounds  before 
breaking,  and  stretch  to  8'/2in.  This  test  is 
part  of  the  BS  requirement 


growth  in  the  market  and  new  opportunity  to 
quell  any  disappointment.  Wamer-Lambert 
have  totally  changed  tack  with  their  market 
strategy.  "We  are  no  longer  saying  the 
product  is  a  contraceptive.  We've  even 
taken  the  words  'contraceptive  sheath'  off  the 
pack  —  the  new  word  is  condom.  We  are 
gearing  the  product  up  to  fight  sexually 
transmitted  disease,"  says  John  Ball. 

Over  the  next  12  months  there  will  be  a 
much  blunter  and  more  aggressive  message 
coming  from  the  company,  he  says.  And  he 
is  particularly  keen  to  be  able  to  use 
television.  He  cites  an  American  advert, 
which  caused  a  storm  when  it  was  used 
there,  of  an  attractive  girl  with  the  catchline 
"I'll  do  a  lot  for  love  —  but  I'm  not  ready  to 
die  for  it". 

"We  are  discussing  TV  ads  with  the 
IBA,"  he  says,  "and  I  hope  the  rules  will 
allow  us  a  reasonable  degree  of  opportunity 
to  talk  about  the  product  to  people," 
Whether  the  blatant  message  he  favours  will 
be  acceptable  is  doubtful.  There  are  other 
interesting  in  aspects  in  allowing  advertising 


for  condoms  as  a  prophylactic.  If  you  are 
talking  about  preventing  someone  catching 
a  disease  are  you  making  a  medical  claim, 
for  instance? 

John  Ball  fully  expects  the  market  to 
keep  growing.  In  the  period  March- April 
unit  sales  were  up  19  per  cent  over  1986, 
which  in  turn  was  up  12  per  cent  on  that 
period  in  1985.  The  market  is  now  worth 
some  £21m  at  rsp,  with  Boots  and  other 
chemists  taking  60  per  cent  of  sales,  20  per 
cent  going  via  mail  order,  10  per  cent 
through  vending  machines  (where  the  unit 
price  is  high),  and  10  per  cent  through  other 
outlets. 

"There  has  been  a  lot  of  interest  from  the 
grocery  sector,"  he  says,  and  compares  it  to 
the  growth  of  sanpro  in  supermarkets. 
"Twenty  years  ago  no  one  expected  to  see 
that  kind  of  thing  next  to  the  baked  beans, 
but  now  there's  high  level  of  purchase. 

Research  done  by  the  company  prior  to 
the  launch  of  their  extra  strength  condom, 
Lifestyles  Extra,  last  month,  suggests  23  per 
cent  of  the  population  now  use  the  sheath  as 
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formers  and  immersed  in  an  electrolyte 
bath.  Differences  in  conductivity  pinpoint 
condoms  with  pinprick  holes  and  also  those 
with  a  weakness  in  the  sheath  wall. 


The  water  test  —  used  one  1  per  cent  of  all 
pieces,  is  also  a  BS  test.  Any  holes  can  be 
picked  up  as  telltale  beads  of  moisture  are 
left  on  the  blotting  paper 

a  method  of  contraception.  This  is  1  per  cent 
up  on  an  IBA  survey  in  March.  Television 
advertising  was  strongly  supported  by  62  per 
cent  of  the  426  adults  (aged  16-45)  surveyed. 

Lifestyles  Extra  claims  to  be  25  per  cent 
stronger  than  existing  products,  but  John 
Ball  denies  that  Warner-Lambert  set  out  to 
market  it  as  a  "gay  condom",  and  points  out 
that  around  10  per  cent  of  hetorsexuals  get 
involved  in  anal  intercourse.  "We  have  a 
stronger  product  and  whatever  your 
persuasion,  if  security  is  important  then  this 
is  the  one  you  should  be  interested  in," 

Richard  Branson's  plan  to  market 
condoms  made  by  Ansell,  who  also  make 
Lifestyles,  has  not  caused  any  rift  between 
the  two  companies,  says  John  Ball.  "We  have 
a  good  relationship  with  Ansell  and  we 
intend  to  keep  it  going.  We  are  looking  at 
some  new  product  developments  with  them 
that  we  hope  to  bring  out  under  the  Lifestyles 
name  in  the  next  12  months.  The  trade  name 
Lifestyles  belongs  to  Ansells,  so  they  are 
interested  m  seeing  it  prosper  as  much  as  we 
are." 
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'From  contraceptive  to 
prophylactic  overnight 


LRC  rule  the  UK  condom  market,  and  are 
the  only  domestic  manufacturers.  The 
company  claims  to  hold  96  per  cent  of  the 
market  and  after  referral  to  the  Monopolies 
Commission  find  its  prices  controlled  by  the 
Office  of  Fair  Trading. 

"We  have  our  own  price  index,"  says 
Mike  Broadbridge,  general  manager, 
marketing.  "It's  a  weighted  index  linked  to 
commodity  prices.  We  are  capped  at  1.5  per 
cent  below  our  internal  rate  of  inflation.  It 
does  mean  the  consumer  gets  a  good  deal 
though,  while  we  have  to  run  faster  to  stand 
still  in  profit  terms." 

The  result  is  that  UK  condoms  are 
among  the  cheapest  in  the  world,  although 
LRC  have  got  years  of  research  to  show  that 
price  is  no  barrier  to  purchase.  The  12 
months  to  February  saw  the  market  grow  by 
5  per  cent  with  a  9  per  cent  spurt  during  the 
Autumn  AIDS  TV  campaign. 

It  has  taken  time  for  the  effects  of  the 
campaign  to  work  through,  but  Mike 
Broadbridge  thinks  the  rate  of  growth  of  new 
users  is  slowing.  "The  pharmacy  trade  was 
growing  compared  to  other  outlets,"  he  says, 
"but  AIDS  meant  a  whole  host  of  new  outlets. 
We  have  had  a  very  good  reception  at 
Samsbury,  for  instance.  Some  people  were 
ordering  without  even  getting  a 
presentation!  That  was  the  kind  of  impact  the 
AIDS  campaign  had  on  the  trade."  Much  of 
the  extra  stock  has  just  left  the  factory  so  the 
company  is  not  sure  how  sales  are  going 
through  new  outlets. 

Two  thirds  of  the  trade  still  goes  through 
the  chemist  and  the  organic  growth  is  in  that 
sector  (ie  the  underlying  growth,  not  that 
generated  by  AIDS).  But  vending  has  taken 
an  upturn  and  LRC  are  installing  an 
additional  2,500  machines  nationwide. 

"We  did  not  go  out  to  look  for  new 
custom,  but  the  refusal  to  supply  amounts  to 
restrictive  practice.  Besides  which,  during 
the  Government's  ad  campaign  we  were 
under  such  political  pressure  that  we  could 
hardly  refuse  —  the  company  image  would 
never  have  recovered,"  says  Mike 
Broadbridge. 

LRC  have  deliberately  kept  a  fairly  low 
profile  recently.  "We  didn't  want  to  be  seen 
as  cashing  in  on  other  people's  misfortune 
and  there  was  no  way  we  could  outspend  the 
Government.  We  took  the  view  that  the  best 
thing  we  could  do  was  give  practical 
support.  Heaven  knows  how  many  free 
samples  we  have  given  away:  we  distributed 
60,000  packs  through  the  Sun  alone.  We 
have  had  3  million  AIDS  leaflets  printed  and 


are  looking  at  a  reprint,"  he  says. 

LRC  have  also  produced  and  mailed  an 
AIDS  information  pack  to  pharmacies, 
something  that  caused  the  company  not  a 
little  heartache.  "We  are  marketing  a  family 
planning  brand  that  overnight  became  a 
prophylactic.  We  are  now  marketing  Durex 
as  both,  but  the  image  created  by  25  years  of 
marketing  has  been  swept  away,"  says  Mike 
Broadbridge  ruefully. 

The  company  are  keen  to  promote  the 
brand  on  TV  and  say  Durex  will  be  on 
screen  as  soon  as  an  advert  is  approved  by 
the  IBA.  But  the  company  does  not  want  to 
alienate  current  or  potential  users  and  is 
conscious  of  the  fact  that  everything  it  has 
done  so  far  in  the  way  of  advertising  has 
been  in  the  "best  possible  taste". 

But  attitudes  to  the  condom  have 
changed.  It  is  more  acceptable  and  more 
modern,  almost  on  a  par  with  the  pill, 
believes  Mike  Broadbridge.  The  vast 
majority  of  new  users  are  in  the  younger  age 
group.  Young  women  tend  to  be  the 
purchasers  nowadays,  and  they  are  regular 
visitors  to  the  chemist. 

LRC's  newest  product,  Durex  Gold,  has 
been  well  received  and  a  12  pack  has  just 
been  launched.  "Whenever  we  launch  a 
new  brand  the  share  within  our  market  mix 
changes  considerably.  Elite,  for  example, 
now  takes  20  per  cent  market  share  and 
Extra  Safe  45  per  cent.  Fetherhte  is  now  the 
second  most  popular  brand.  We  are  having 
problems  *with  Gossamer.  It  may  be 
something  we  will  have  to  look  at,  although 
it  still  has  a  17  per  cent  share,"  says  Mike 
Broadbridge. 
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■  CONTRACEPTIVES 


25  years  of  oral  contracpetion 


Oral  contraception  was  born  out  of  the 
discovery  by  Haberlandt  in  Germany  in 
1921  that  a  transplanted  ovary  from  a 
pregnant  animal  (le  containing  a  corpus 
luteum)  prevented  ovulation,  and  the 
subsequent  identification  of  progesterone  as 
the  active  agent.  In  1953,  Pincus  in  the  USA 
confirmed  that  oral  progesterone  given  daily 
from  the  fifth  day  of  the  cycle  blocked 
ovulation  in  women.  He  used  progesterone 
(which  hitherto  had  been  extracted  at  great 
cost  from  natural  sources)  supplied  by  the 
remarkable  American  synthetic  chemist 
Russell  Marker.  Progesterone  had  thereby 
become  much  cheaper,  but  very  large  doses 
were  necessary  by  mouth  (300mg  daily)  and 
so  Pincus  turned  to  a  newly-synthesised 
synthetic  progestogen,  norethynodrel. 

The  combination  of  the  progestogen  with 
a  very  small  amount  (about  1  per  cent)  of 
oestrogen  was  discovered  by  chance. 
Pincus  intended  to  use  norethynodrel  alone, 
but  his  first  experiments  gave  better  cycle 
control  than  a  later  study.  This  proved  to  be 
because  of  a  new  manufacturing  process 
where  most  of  the  contaminating  mestranol 
was  removed.  Pincus  therefore  restored  the 
mestranol,  to  produce  Enovid,  which 
contained  lOmg  norethynodrel  and  150mcg 
mestranol. 

The  first  pill 

An  American  gynaecologist,  Rock,  showed 
that  Enovid  could  be  used  for  the  regulation 
of  menstrual  disorders,  and  it  was  for  that 
indication  that  the  product  was  first 
marketed  in  1957.  However,  in  the  same 
year,  Rice- Wray  carried  out  the  first  trial  of 
Enovid  as  an  oral  contraceptive  in  Puerto 
Rico  and  confirmed  its  effectiveness.  A 
licence  was  granted  by  the  FDA  to  Searle  for 
the  use  of  Enovid  as  a  contraceptive  in  1961 . 

The  first  European  oral  contraceptive 
was  manufactured  by  Schering  in  Berlin, 
using  4mg  of  the  acetate  ester  newly 
produced  by  that  company  from 
norethisterone  (which  had  first  been 
synthesised  by  Syntex  in  the  USA)  and 
50mcg  of  oestrogen  (ethinyloestradiol).  The 
initial  formulations  used  20  pills  per  course, 
but  Schering  decided  that  a  21-day  course 
(in  each  28  days)  would  be  easier  to  follow, 
and  this  regimen  became  generally 
adopted.  Over  the  next  few  years,  many 
manufacturers  introduced  pills  based  on  a 
considerable  number  of  synthetic 
progestogens,  but  the  ones  that  were  based 
on  acetoxyprogesterone  were  eventually 
withdrawn,  and  every  pill  today  contains  a 
progestogen  that  is  derived  from 
19-nortestosterone. 

A  few  years  after  introduction  of  the  first 
pill,    anecdotal    reports    of  venous 
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The  pill,  that  most  popular 
method  of  contraception,  has 
now  been  with  us  for  25  years 
and  been  used  by  millions  of 
women.  Dr  P.B.  Bye,  senior 
medical  advisor  at  Schering, 
looks  at  the  development  of 
oral  contraception. 


thromboembolism  in  users  appeared,  and 
these  were  followed  by  case-control  studies 
that  seemed  to  support  an  association.  Later, 
associations  were  reported  between 
combined  oral  contraceptives  and 
thromboses  in  the  arterial  circulation.  The 
only  large-scale  prospective  study  in  which 
women  were  randomly  allocated  to  an  oral 
contraceptive  or  to  another  method  of 
contraception  (le  the  only  true  experiment 
that  has  ever  been  done)  failed  to  show  a 
higher  incidence  of  any  form  of  thrombotic 
disease  in  the  pill-takers. 

Nevertheless,  suspicion  that  the 
association  was  causal  grew,  and  the 
oestrogen  component  was  believed  to  be 
responsible.  Therefore,  in  1969,  the 
Committee  on  Safety  of  Medicines 
recommended  that  pills  containing  more 
than  50mcg  of  oestrogen  should  not  in 
general  be  used,  and  such  pills  virtually 
disappeared  from  the  market  overnight. 

Bye,  in  the  UK,  proposed  and  tested  the 
first  low-oestrogen  pill,  which  was 
introduced  in  1973.  It  established  a  new 
standard  of  oestrogen  dosage,  which  was 
widely  followed  in  the  next  few  years.  Only 
one  marketed  pill  has  attempted  to  achieve  a 
lower  oestrogen  dose. 

Reductions  in  the  progestogen  dose 
were  made  by  all  other  manufacturers 
during  the  early  years,  in  an  attempt  to 
reduce  minor  but  unpleasant  side-effects 
that  were  ascribed  to  the  progestogen 
component,  eg  breast  discomfort, 
depression,  reduced  libido,  leg  cramps  and 
acne.  Large  reductions  in  progestogen 
dosage  had  been  achieved,  but  the  very  low 
doses  were  the  result  of  the  introduction  of 
new  and  more  potent  progestogens. 

Clinical  studies  had  begun  to  suggest 
that  the  progestogen  component  was 
implicated  in  thrombotic  disorders  in  the 
arterial  circulation  and  in  the  elevation  of 
bloodpressure  in  pill-takers,  with  a  possible 
increase  in  the  risk  of  subarachoid 
haemorrhage.  Any  further  reduction  in  the 
progestogen  dose  by  means  of  an  orthodox 
formulation  seemed  difficult  to  achieve. 

However,  Pitchford,  in  the  UK, 
suggested  that  a  large  overall  reduction  in 


dosage  might  be  achieved,  without 
sacrificing  efficacy,  by  starting  with  an 
extremely  low  dose  in  the  first  part  of  the 
cycle,  and  increasing  by  two  steps  later  in 
the  cycle.  (This  approach  should  not  be 
confused  with  that  of  the  "sequential"  pills 
that  were  briefly  tried  in  the  early  days  of 
oral  contraception,  in  which  the 
progestogen  was  confined  to  the  last  five  to 
six  days  of  the  cycle,  and  which  provided 
poor  contraceptive  protection.)  Thus  the 
triphasic  formulations  were  born. 

Other  progestogens  have  since  been 
developed,  one  of  which  is  of  sufficient 
potency  to  permit  an  even  greater  reduction 
in  dosage  without  the  use  of  the  triphasic 
approach,  but  only  longer  clinical 
experience  will  show  whether  or  not  further 
improvements  in  safety  result.  Femodene, 
containing  the  new  highly  selective 
progestogen,  gestodene,  has  only  recently 
been  introduced  by  Schering. 

Ever  since  its  earliest  days,  the  pill  has 
been  ceaselessly  attacked.  Though  it  is 
undeniably  by  far  the  most  efficient  and  most 
elegant  contraceptive  available,  and  was 
enthusiastically  welcomed  by  family- 
planning  doctors  and  women  alike, 
epidemiologists  concentrated  their  attention 
on  looking  for  suspicions  of  adverse  effects, 
which  the  Press  unhesitatingly  accepted  as 
proven,  and  always  reported  in  a  sensational 
manner.  In  attempts  to  present  a  balanced 
view,  Swyer,  Potts  and  others  long  ago  set 
the  alleged  risks  of  the  pill  against  the  risks 
that  would  have  resulted  from  the 
pregnancies  that  were  prevented,  and 
compared  the  alleged  risks  with  the  much 
greater  risks  of  everyday  activities  that 
everyone  takes  for  granted. 

But  it  is  only  in  the  last  few  years  that 
evidence  has  emerged  that  permits 
important  non-contraceptive  benefits  of  the 
pill  to  be  recognised.  The  risks  of  cancer  of 
the  endometrium  and  of  the  ovary  are 
approximately  halved,  and  this  protective 
effect  may  last  for  many  years  after  the  pill  is 
stopped.  Benign  breast  disease  is  reduced, 
and,  since  the  presence  of  such  disease 
increases  the  risk  of  breast  cancer,  there 
may  be  a  protective  effect  against  breast 
cancer  in  some  women,  although  this  has  not 
yet  been  shown.  The  risk  of  endometriosis  is 
reduced,  as  is  the  risk  of  pelvic  infections. 
These  benefits  are,  of  course,  additional  to 
the  prevention  of  dysmenorrhoea  and 
menstrual  problems  that  the  pill  has  always 
provided.  

The  progestogen-only  pill 

The  progestogen-only  pill  (POP)  has  not  yet 
received  the  acceptance  it  deserves.  The 
possibility  of  such  an  approach  had  been 
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SALES 
W25Z 


"I  had  heard  of  refits 
taking  weeks,  we  did  it  in 
a  weekend. 

First  impressions,  were  a 
feeling  of  space,  continuity 
of  stock  (many  customers 
thought  we  were  carrying  new 
lines!!)  and  a  bright,  clean 
atmosphere 

There  is  now  a  definite  customer 
flow,  vision  gr.eater  and  more 
importantly  sales  and  profit  up" 

KALMAK,  LONDON  SE1 


Effective  layout  Attractive  Displays 
and  the  Right  Environment  can  be 
achieved  by  a  Professional  Refit 
leading  to  increased  sales,  increased 
profit 

Beanstalk  have  over  35  years  of  retail 
experience  and  a  professionally  trained, 
national  network  of  sales  consultants  able 
to  offer  you  advice.  Contact  Beanstalk  now 
and  take  this  opportunity  of  increasing  your 
profit 


Telephone,  H  O.  (0243)788111,  Northern 

061  834  8807,  Scotland  035  52  20691, 

or  send  off  the  coupon  for  our  full  colour  brochure. 


Leasing  available 


Beanstalk  Limited,  Freepost,  Chichester,  West  Sussex  P019  2BR 


^^■CONTRACEPTIVES 


recognised  by  Tyler  and  others  even  before 
the  combined  pill  was  first  marketed. 
Development  work  by  Martinez-Manautou, 
Rudel  and  others  took  place  in  the  early 
1960s,  at  a  time  when  only  minor  side-effects 
of  the  combined  pill  were  known,  but  there 
was  an  understandable  concern  about  the 
reversibility  of  its  long-term  suppression  of 
ovulation.  The  POP  would  not  prevent 
ovulation,  and  so  would  avoid  this  problem. 
It  would  minimise  the  progestogenic  side- 
effects  associated  with  the  very  high  doses 
then  used  in  combined  pills,  and  would 
avoid  oestrogenic  side-effects. 

This  method  could  never  hope  to  match 
the  artificially  regular  cycle  of  the  combined 
pill,  but  it  also  produced  irregular  bleeding, 
and  at  all  tested  dosages  was  inferior  in 
efficacy  to  the  combined  pill.  The  first  POP, 
consisting  of  0.5mg  chlormadmone  acetate, 
was  introduced  in  1969,  but  the  withdrawal 
of  this  and  other  acetoxyprogesterone  pills 
because  of  the  production  of  mammary 
nodules  during  high-dose  toxicity  testing  in 
what  is  now  considered  an  unsuitable  model 
—  the  beagle  dog  —  did  nothing  to  improve 
the  image  of  POPs. 

Two  or  three  years  later,  a  POP 
containing  norethisterone  0.35mg 
appeared,  arid  this  formulation  was  followed 
by  pills  containing  racemic  norgestrel  and 
later  levonorgestrel.  These  pills  made  little 
impact  on  the  market  at  the  time,  and  for 
years  their  role  was  never  seriously  re- 
examined. Doctors  often  had  a  misleading 
impression  of  the  efficacy  of  POPs  —  which 
is  in  fact  second  only  to  that  of  combined 
pills  —  and  in  this  country  tended  to  confine 
the  use  of  POPs  to  breastfeeding  women. 

In  recent  year,  however,  the  advantages 
of  POPs  have  begun  to  be  more  widely 
recognised,  and  they  now  represent  at  least 
10  per  cent  of  the  total  pill  use.  Many  women 
who  have  to  stop  combined  pills  because  of 
side-effects  or  increasing  age,  or  who 
choose  to  do  so  because  they  have  been 
alarmed  by  persistent  exaggeration  of  the 
risks  by  the  popular  Press,  are  unaware  of 
the  existence  of  POPs  and  are  delighted  to 
find  that  alternative  oral  contraceptives  exist 
that  they  can  still  take  and  that  they  can  go 
on  taking  right  up  to  the  menopause. 

The  future  of  the  pill 

We  shall  surely  see  improved  confidence  in 
the  combined  pill,  as  new  studies  show  the 
irrelevance  to  today's  oral  contraceptives  of 
the  old  studies  based  on  the  use  of  high-dose 
pills  that  have  now  almost  disappeared. 

In  view  of  the  many  developments  that 
have  taken  place,  it  would  be  unwise  to 
suggest  that  the  combined  pill  will  not 
undergo  further  improvement.  But  the  most 
secure  prediction  must  be  one  that  is  based 
on  current  methodology,  and  that  is  that  we 
shall  see  a  substantial  increase  in  the  use  of 
POPs  by  fertile  women  of  all  ages. 
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Is  nonoxynol-9 
ant  i- viral? 

Research  done  in  1985  showed  that 
nonoxynol-9  is  effective  in  vitro  against  the 
AIDS  virus.  This  would  suggest  that 
spermicides  containing  this  substance  might 
be  effective  in  preventing  the  infection. 
However,  Arun  Products,  the  manufacturers 
of  C-Film,  point  out  that  no  clinical  studies 
have  been  done,  and  until  they  are,  claims 
that  spermicides  exert  an  "anti-viral"  effect 
cannot  be  justified. 

Back  in  1985  a  Gallup  survey  showed 
that  25  million  doses  of  spermicide  were 
used  per  annum.  Of  these  nearly  7  million 
were  used  with  a  condom  and  over  9  million 
with  a  diaphragm.  "This  information  may  be 
a  little  out  of  date  now,  but  we  haven't 
noticed  any  significant  change  in  our  sales 
since  the  AIDS  scare  started,"  says 
marketing  director  Susie  Pascall. 

To  gather  more  up  to  date  information  on 
their  user  profile,  Arun  are  inserting  a 
questionnaire  in  their  C-Film  packs,  offering 
a  complimentary  pack  if  it  is  returned.  A 
recently  rewritten  consumer  leaflet  is 
available  to  pharmacies  on  request. 

A  user  trial  comparing  the  acceptability 
of  a  diaphragm/C-Film  combination 
compared  to  the  "sometimes  messy  and  less 
aesthetically  acceptable"  spermicidal  cream 
or  jelly  is  currently  underway  in  Edinburgh. 
A  pilot  trial,  in  which  20  women  used  the 
combination  for  six  months,  resulted  in  no 
pregnancies,  and  many  of  the  women 
preferred  C-Film  to  a  conventional 
spermicide.  The  study  is  being  expanded  to 
include  over  300  women  who  will  be  asked 
to  participate  for  a  year. 


Ortho  promote 
spermicides  OTC 

The  diaphragm  market,  via  GPs' 
prescriptions,  has  grown  by  approximately 
14  per  cent  over  the  past  12  months.  Ortho- 
Cilag  say  they  have  approximately  73  per 
cent  of  the  market,  and  not  surprisingly  show 
a  similar  domination  of  the  other  half  of  the 
equation,  spermicides. 

The  market  (OTC  and  prescnption  sales) 
for  spermicides  is  approximately  £750,000 
(trade)  a  year.  And  according  to  Ortho's 
product  sales  manager  Peter  Woodward,  in 
spite  of  the  interest  in  safer  sex  the  market 
remains  flat,  although  there  has  been  a  slight 
increase  in  recent  months. 

Ortho-Cilag  claim  nearly  80  per  cent  of 
the  spermicides  market,  with  their  three 
Ortho  brands,  Delfen  and  Gynol  II  taking 


the  top  five  places.  Ortho-gynol  is  best 
established  with  a  25  per  cent  sterling  share 
followed  by  Ortho-creme  with  15  per  cent. 

Such  is  the  interest  being  shown 
currently  in  spermicidal  products 
(specifically  those  containing  nonoxynol-9) 
that  Boots  are  running  a  POS  promotion  of 
Gynol  II  and  Ortho-gynol  and  Ortho-creme 
in  their  larger  stores  in  August,  says  Mr 
Woodward. 


Red  Stripped 
protector 

Red  Stripe  is  a  brand  launched  on  the  back 
of  the  AIDS  scare  and  makes  no  bones  about 
it.  Each  pack  of  these  long  strong  teatless 
condoms  imported  from  France  has  a  safer 
sex  guide  printed  on-pack. 

Distributors  Fredenck  Trading  have  just 
introduced  a  new  wallet  pack  containing  six 
condoms  (£2)  in  conjunction  with  a  POS 
tower  display  carrying  15  packs.  A  30  per 
cent  discount  on  the  wholesale  price  will  be 
given  on  all  orders  placed  before  August  1 . 
The  brand  will  also  be  nationally  advertised 
in  the  near  future,  says  the  company. 

As  one  of  the  first  "extra  strong"  brands 
on  the  market  it  gained  a  certain  notoriety 
after  press  reports  suggesting  it  was 
designed  with  homosexuals  in  mind. 


Temperature  rising? 

Fertility  thermometers  are  never  gomg  to  be 
the  fastest  selling  aids  to  contraception 
unless  the  Vatican  gets  its  way  and  the  Papal 
encyclical  "Humanae  Vitae"  is  universally 
adopted. 

However,  there  has  been  a  strong 
upsurge  in  sales  over  the  past  year,  reports 
Michael  Vickers  of  Rand  Rocket.  "Unit  sales 
are  up  by  1,000  and  that's  quite  significant  in 
this  area."  Normally  the  company  sells  5,000 
units  a  year  of  its  easy-to-read  Abcare 
fertility  thermometer  and  around  200-300 
pieces  a  month  of  the  traditional  prismatic 
version.  Mr  Vickers  puts  the  increase  down 
to  the  fact  that  the  AIDS  scare,  combined 
with  a  decreasing  number  of  women  using 
the  pill,  has  made  alternative  methods  of 
contraception  more  popular. 

Not  surprisingly  the  ovulation  method  is 
used  principally  by  more  mature  women. 
Unlike  condoms,  which  are  more  of  an 
impulse  purchase,  fertility  thermometers  are 
a  planned  buy.  Sales  are  almost  exclusively 
through  pharmacies.  Occasional 
advertising  is  done  on  the  back  of  the  rest  of 
the  Abcare  range. 
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Patroniser  of 
women  or  men? 

After  reading  John  Wykes's  comments  on 
"women  in  pharmacy",  I  thought  "how 
patronising",  that  he  seeks  to  perpetuate 
the  myth  that  women  are  the  more  caring 
gender.  As  individuals,  we  can  all  develop 
that  skill  with  the  right  incentive. 

However,  in  company  pharmacy, 
company  politics  dictate  that  this  is  not  the 
way  to  "get  on"  up  the  career  ladder.  If  we 
develop  better  skills  in  communication  and 
caring  ability,  this  is  not  translated  into 
managerial  or  career  success  with 
appropriate  monetary  remuneration. 

It  seems  the  way  ahead  in  a  company  is 
to  remove  oneself  from  the  pharmacy  and 
the  business  of  taking  money  at  the  tills 
into  an  ancillary  administration  job.  The 
further  removed  from  pharmacy  you 
become,  the  higher  up  the  career  ladder, 
with  subsequently  better  renumeration, 
and  more  respect  from  others.  Therefore 
developing  caring  skills  plays  little  part  in 


achieving  this  progression. 

It  may  surpise  Mr  Wykes  how  easily 
male  pharmacists  develop  this  caring  role 
when  they  have  left  company  pharmacy  to 
open  their  own  establishment.  This  is 
because  these  skills  can  relate  directly  to 
an  increase  in  business  and,  as  such,  an 
increase  in  personal  remuneration.  It  then 
seems  to  be  worth  the  effort  to  complete 
their  role  as  a  caring  pharmacist. 

The  fact  that  Mr  Wykes  sees  woman 
pharmacists  in  a  more  caring  role,  is  more 
of  a  detriment  than  help  with  promotion 
prospects  as  different  types  of  abilities  are 
seen  to  be  required. 

Dr  Lucinda  Maine,  looking  at  the 
barriers  facing  women  pharmacists, 
should  have  added  that  these  same 
barriers  help  male  pharmacists  to  the  few 
leadership  positions.  Only  when  all 
pharmacists,  regardless  of  sex,  are  equally 
encouraged  to  aim  for  the  top  positions 
will  we  have  a  larger  ratio  of  females  to 
males  as  is  reflected  in  the  bulk  of  the 
profession. 
F.  Langton 
W.  Midlands 


£20k  —  the  price 
of  a  manager? 

I  am  prepared  to  accept  Mr  Ferguson's 
figures  in  his  man-power  predictions 
{C&D,  July  11,  p59):  I  have  no  option. 

However,  from  my  own  experience 
there  is  no  great  shortage  of  pharmacists 
perse.  But  there  is  a  shortage  of  graduates 
prepared  to  work  for  a  net,  and  often 
gross,  £4  per  hour  —  the  figure  currently 
on  offer  by  more  than  one  large  employer. 

Given  that  it  takes  a  modicum  of 
intelligence  to  get  on  a  course,  a  lot  of  guts 
to  get  through  it  and  much  leg  and  brain 
work  to  apply  the  degree,  has  it  not 
crossed  the  minds  of  employers  that  lost 
legions  are  pursuing  more  lucrative 
interests  with  ease? 

No  pharmacist-manager  is  worth  less 
than  £20,000  pa  —  any  paid  less  are  in  fact 
subsidising  quasi  drug-stores,  or  worse 
still  boosting  profits. 
D.  Longbottom 
Grassington,  N.  Yorks 


I 


Advertisement 
Materials 


We  should  like  to  draw  the  attention 
of  advertisers  to  paragraph  4  of  the 
Conditions  of  Acceptance  of  Orders, 
which  states: 


1 


PRINTING  MATERIAL  WILL  BE  RETAINED 
for  a  period  of  twelve  months  following 
publication  after  which  they  will  be 
destroyed,  unless  their  return  has 
previously  been  requested  by  the  advertiser 
or  his  agents' 
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One  of  the  best 
known  names  in 
pharmaceutical 
contract  manufacturing 

Regent  Laboratories  Ltd.  at  its 
works  in  Park  Royal.  London  lias 
extensive  contract  manufacturing 
facilities  available  covering  most  non- 
sterile  solid  and  liquid  dosage  forms. 

Amongst  the  products  regularly 
manufactured  are  plain,  sugar  and  film- 
coated  tablets,  hard  capsules,  powders, 
liquids  and  suspensions,  ointments, 
creams  and  toothpastes.  Regent  have  a 
dedicated  unit  for  beta-lactum  anti- 
biotics and  has  specialised  facilities  for 
the  manufacture  of  products  containing 
high  potency  oestrogens,  progestogens 
and  anti-cancer  agents,  The  company 
can  provide  a  total  contract  service  with 
all  normal  packaging  services. 

For  full  details  contact 

Regent  Laboratories  Ltd., 
Cunard  Road,  London  NW10  liPN. 
Telephone:  01-965  3637 
Telex:  926077  Reglabli 
Fax:01-965  4453 
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LETTERS1 


Roche  Products  were  presented  with  the  Queen's  Award  for  Export  Achievement  by  the 
Lord  Lieutenant  of  Hertfordshire  recently.  Charlie  Cook  (left)  represented  the  company's 
employees  at  the  presentation;  managing  director  Dr  Peter  Fellner  holds  the  award.  Simon 
Bowes  Lyon,  the  Lord  Lieutenant,  is  on  the  right 


Connect:  a 
realistic  rate? 

May  I  enlarge  upon  my  remarks  about 
debit  cards  (C&D,  July  18,  pl54)?  My 
claim  that  Barclay's  offer  of  20p  per 
Connect  transaction  may  be  too  high  is 
something  members  can  decide  for 
themselves.  They  can  easily  find  out  what 
banks  charge  for  handling  their  chegues. 
Some  put  it  as  low  as  lOp;  others  are 
undoubtedly  paying  more. 

The  banks  are  keen  on  debit  cards 
because  it  saves  them  (or  will  eventually) 
expensive  paper  handling.  The  retailer 
should  share  in  this  saving.  Hence  our 
pressure  on  Barclay's  for  a  more  realistic 
rate  for  NPA  pharmacies. 

Meanwhile,  we  applaud  those 
members  who  are  assisting  us  in  seeking  to 
negotiate  better  rates  for  themselves  and 
who,  in  one  or  two  instances,  are  even 
considering  handling  only  one  credit  card 
to  avoid  the  risk  of  assistant  error. 

The  NPA  can,  of  course,  see  the 
practical  advantages  of  debit  cards 
(subject  to  a  fair  transaction  fee)  but,  when 
speaking  as  individual  consumers,  we  fail 
to  see  the  attraction  of  giving  people  direct 
access  to  our  bank  accounts.  So  far  the 
public  seems  to  share  that  view  —  with  the 
possible  exception  of  the  decreasing 
number  of  consumers  who  do  not  have 
credit  cards  and  whose  purchases 
regularly  exceed  the  £50  cheque  card 
guarantee  limit. 
John  Goulding 
Business  Services  Manager, 
National  Pharmaceutical  Association 


B-M  Test  debate 

Like  Mr  Dawson  {C&D,  July  14,  p40)  I  am 
puzzled  by  Boehringer's  pricing  of  BM 
Test-Glycemie  1-44,  but  for  a  different 
reason. 

In  a  recent  issue  of  the  journal  of  the 
British  Diabetic  Association's  Balance, 
Boehringer  said  they  will  supply  them  by 
mail  order  at  prices  ranging  from  £9.50  for 
ten  packs  to  £10.95  per  single  pack.  This 
does  not  make  a  lot  of  sense  given  Mr 
Woodford's  reply  to  Mr  Dawson's  letter. 

Boots  may  well  place  comparatively 
large  orders  to  get  their  £10  unit  price,  but 
if  I  disguised  myself  as  a  diabetic  I  could 
have  the  same  price.  In  fact,  the  only 
person  who  cannot  have  this  price  on 
single  units  is  the  small  pharmacist. 

Now  that  I  know  where  Boehringer's 
sympathies  lie,  I  can  decide  what  effort  to 
put  behind  promoting  their  products. 
Graham  Brack 
Truro,  Cornwall 


The  case 

for  plastic  

As  a  long  established,  leading 
manufacturer  of  generic  ophthalmic 
products,  we  read  Xrayser's  comments 
(C&D  July  11)  on  ophthalmic  dropper 
bottles,  with  interest.  It  may  be  of 
assistance  to  your  readers  to  know  some  of 
the  reasons  why  we  prefer  plastic 
containers  to  the  old  glass  dropper  bottle 
packs.  There  is  no  risk  of  glass 
particulates:  there  is  less  risk  of  microbial 
contamination  during  patient  use  as  the 
glass  dropper  and  the  actual  solution  are 
exposed  to  the  atmosphere  during 
administration:  the  plastic  assembly  is 
approximately  half  the  price  of  a  glass  unit 
and  production  costs  are  lower:  the  lighter 
plastic  pack  lowers  transportation  costs. 

These  latter  cost  considerations  enable 
companies  like  ourselves  to  keep  the  price 
to  the  NHS  at  a  very  low  level.  We  accept 
Xrasyer's  point  that  the  squeezibility  of 
plastic  bottles  can  vary  and  our  company 
has  chosen  our  plastic  containers  from  a 
supplier  who  manufacturers  a  sufficiently 
flexible  bottle  that  can  be  successfully 
sgueezed  by  aged  patients  and  those 
suffering  from  arthritis. 
John  C  Sloan 
General  Manager, 

Richard  Daniel  &  Son  Ltd  Manufacturing 
Division. 

Maxepa  —  the 
species  origins 

Opportunities  to  express  publicly  one's 
appreciation  of  colleagues'  work  in  the 
past  —  and  congratulate  them  on  a  present 


achievement  —  are  rare.  However,  the 
granting  of  T'  registration  to  Maxepa,  the 
omega-3  fatty  acid  now  distributed  by 
Duncan  Flockhart  Ltd,  prompts  me  to  do 
just  that.  lP'  registration  demonstrates  that 
the  medical  profession  officially 
recognises  the  value  of  eicosapentaenoic 
acid  (EPA)  derived  from  fish  oils  in  the 
treatment  of  a  range  of  diseases  including 
arthritis  and  coronary  heart  disease.  Had  it 
not  been  for  the  work  of  our  research 
department  here  at  Marfleet,  it  is  doubtful 
whether  Maxepa  would  be  available  today. 

The  early  research  of  EPA  by  Dr 
Dyerberg  and  colleagues  in  Denmark, 
when  they  analysed  Eskimos'  fish  diet,  was 
severely  hampered  by  a  lack  of  suitable 
material.  The  fish  oils  they  used  contained 
variable  levels  of  the  essential  ingredients, 
in  particular  EPA  and  DHA,  making  it 
extremely  difficult  to  conduct  precise 
studies  that  would  yield  significant  results. 

It  was  not  until  they  contacted  Seven 
Seas,  with  its  long  history  of  cod  liver  oil 
production,  that  a  solution  presented  itself. 
Our  research  department,  led  by  Stuart 
Reed,  my  predecessor  as  deputy  chairman 
of  Seven  Seas  Health  Care  Ltd,  was  able  to 
provide  all  the  natural  oils  with  the 
standardised  EPA  and  DHA  levels  needed 
for  the  programme's  completion.  This  was 
in  the  late  1960s  —  and  now,  with  Maxepa's 
acceptance  for  lP'  registration,  the  rest,  as 
they  say,  is  history. 

Perhaps  not  history  so  much  as  a 
milestone  in  history,  since  many  authorities 
believe  that  Maxepa  represents  one  of  the 
most  important  nutritional  discoveries 
since  medicine  began.  It  is  a  privilege  to 
pay  tribute  to  those  of  my  colleagues  still 
here  at  Seven  Seas  who  played  a  vital  part 
in  the  event. 
Clive  Dixon 
Managing  Director, 
Seven  Seas  Health  Care 
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Government  stands 
firm  on  zero  rate  VAT 


The  Government's  determination  to 
keep  the  freedom  to  impose  a  zero 
rate  of  VAT  on  selected  items  was 
reaffirmed  by  Mrs  Margaret 
Thatcher,  the  Prime  Minister,  in  the 
Commons  last  week. 

Questioned  about  the  EEC 
Commission's  proposals  to  reduce  the 
difference  between  VAT  rates  in  the 
members  states,  she  insisted:  "We  must  be 
able  to  determine  our  own  structure  of 
VAT." 

The  Commission  proposed  a  standard 
rate  of  VAT  between  14  and  20  per  cent, 
with  a  lower  band  of  between  4  and  9  per 
cent  to  benefit  "items  of  basic  necessity". 
These  included  pharmaceuticals,  food, 
energy  for  heating  and  lighting,  water, 
books  and  newspapers  and  transport. 

Mr  Terence  Higgins  (Con),  a  former 
Treasury  Minister,  maintained  that 
Britain's  VAT  structure,  with  a  single 
positive  rate  and  zero  rating  for  essential 


items,  as  better  than  anything  else  in  the 
Community. 

He  said:  "If  we  are  to  harmonise  at  all, 
it  should  be  on  our  basis.  The  abolition  of 
zero  rating  would  not  be  acceptable  to  this 
House." 

Agreeing,  Mrs  Thatcher  said  a  number 
of  other  members  of  the  EEC  also  took  the 
view  that  they  must  be  free  to  determine 
their  own  VAT  structures,  and  were  just  as 
much  against  the  Commission's  proposals 
as  the  British  Government. 

The  backlog  of  VAT  repayments  which 
built  up  during  industrial  action  (see  C&D, 
July  27)  should  be  cleared  within  a  week, 
say  Customs  &  Excise. 

Traders  whose  repayments  have  been 
delayed  more  than  30  days  qualify  for  a 
supplement.  But  return  forms  sent  in  late 
for  the  period  ending  June  30  may  count  as 
a  default  for  surcharge  purposes. 

The  supplement  for  repayments  30 
days  late  is  5  per  cent  on  the  total  amount 
owed  or  £30  —  whichever  is  greater. 


EC  pricing  rules 
by  year  end? 

New  European  Community- 
regulations  on  the  unit  pricing  of 
prepackaged  goods  could  be 
approved  by  the  end  of  the  year. 

Lord  Young  of  Graffham,  the  Trade 
and  Industry  Secretary,  told  the  House  of 
Lords  last  week  that  the  Government  has 
so  far  retained  its  block  on  the  proposals 
submitted  by  the  EEC  Commission.  But  he 
explained  that  he  expected  the  remaining 
points  of  difficulty  to  be  resolved  "fairly 
quickly". 

McCarthy  loan 
rate  down 

Macarthy  have  cut  the  loan  rate  for 
their  Pharmacy  Finance  Scheme, 
launched  in  June  last  year. 

The  interest  rate,  previously  IV2  per 
cent  above  Lloyds  Bank's  base  rate,  has 
now  been  reduced  to  1  Vi  per  cent.  The 
option  of  negotiating  a  capital  repayment 
holiday  for  the  first  year  is  still  available. 
As  part  of  their  reorganisation,  Macarthy 
have  bought  a  67,000  sq  ft  distribution 
warehouse  from  Gateway  Foodstores  at 
Weedon,  Northamptonshire.  The  depot 
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will  be  refitted  for  about  £500,000  and  then 
take  on  the  existing  Weedonsite'sbusiness. 

The  group's  exports  of  veterinary, 
surgical  and  group  manufactured 
pharmaceutical  products  are  now  to  be 
centred  at  Wembley  (see  Business  News 
last  week).  And  from  early  September  the 
Arnolds  Veterinary  Products  range  of 
instruments,  currently  available  from 
Reading,  will  be  distributed  from 
Dagenham.  The  Arnolds  range  of 
veterinary  pharmaceuticals  will  be 
distributed  by  Farillon. 


Lilly  interims  up 

Eli  Lilly,  the  company  beset  by 
legal  battles  over  its  Opren  drug, 
has  announced  higher  profits  and 
sales  for  the  first  six  months  of  1987. 

Sales  were  up  1 1  per  cent  to 
$2, 076. 6m,  and  the  company  said  each  of 
its  worldwide  marketing  units  had  shown 
an  increase.  Net  income  came  to  $355. 5m 
—  19  per  cent  up  on  1986. 


Tourist  Tax  Free  Shopping  Ltd,  part  of 
Europe  Tax  Free  Shopping,  who  run  a 
VAT  refund  network,  have  bought  UK 
Taxfree  Shopping,  running  a  similar 
system  in  Britain.  Retailers  belong  to  the 
system  in  Sweden,  Finland,  Norway  and 
I  West  Germany. 


New  structure 
plan  for  R&D 

New  machinery  for  Britain's 
research  and  development  policies 
is  put  forward  in  the  Government's 
White  Paper  published  last  week. 

The  plan  is  to  focus  on  the  central 
structure  for  R&D,  with  Mrs  Thatcher,  the 
Prime  Minister,  heading  a  cabinet 
committee,  to  set  national  priorities.  The 
committee  would  be  given  technical 
advice  by  a  new  body  —  the  Advisory 
Council  on  Science  and  Technology. 

New  multi-disciplme  research  centres 
are  proposed  to  pump  funds  from 
government  and  industry  into  Universities. 

The  main  responsibility  for  funding 
development  lies  with  industry,  says  the 
Paper,  which  underlines  the  low  level  of 
British  industry  investment  in  R&D. 

The  Association  of  British 
Pharmaceutical  Industry  gave  evidence  to 
the  select  committee  whose  report  sparked 
off  the  Paper.  Public  Affairs  Manager 
Peter  Lumley,  in  his  initial  response  to  the 
proposals,  commented:  "Any  criticism 
against  industry  generally  couldn't  be 
levelled  at  the  pharmaceutical  industry;  15 
per  cent  of  our  turnover  goes  into  R&D". 

Listing  and  new 
name  for  Sangers 

A  change  of  name  and  a  change  of 
direction  are  part  of  the  new 
management's  plan  for  Sangers 
Photographic.  They  intend  to  back 
up  their  strategy  with  an 
application  for  a  full  market  listing 
by  mid  August. 

Sangers  Photographies  were  bought 
up  last  year  by  merchant  banker  Jeremy 
Peace,  and  since  then  they  have  made  a 
start  towards  becoming  a  more  broadly 
based  photographic  and  video 
distribution,  and  service  group,  by  buying 
up  Stanmore  Video  Sales  and  Monument 
Photographic  Laboratories.  Shareholders 
will  be  asked  to  approve  a  name  change  to 
Quadrant  Group  pic.  Sangers 
Photographies  Wholesale  Ltd  will  still  be 
the  mam  subsidiary.  Sangers  hope  the 
fully  listed  share  dealing  will  start  on 
August  17. 


The  first  of  AAH's  franchised  pharmacies 
opens  in  Chalfont  St  Peter  in 
Buckinghamshire  on  Monday  (July  27). 

The  scheme  to  open  franchise 
pharmacies  was  announced  in  April  (C&D 
April  11,  p667). 
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Business  groups 
slam  rate  plans 


Praise  for  bleach 
action  traders 


Helping  Doncaster  Pharmaceuticals  celebrate  ten  years  of  selling  generics  last  week  were 
250  pharmacists,  colleagues  and  friends  who  attended  an  open  evening  and  buffet  at  Kirk 
Sandall  Industrial  Estate.  Guests  enjoyed  a  buffet  (inset)  and  demonstrations  of  pharmacy 
computers  and  software,  with  special  offers  from  William  Ransom  and  Smith  &  Nephew. 
Pictured  (left  to  right):  Bill  Kent,  sales  manager,  Dorothy  Bradley,  sales  director,  John 
Whitworth,  manager  director,  and  Alan  Weston,  company  secretary 


The  uniform  business  rate  proposed 
by  the  Government  has  come  under 
attack  by  business  organisations. 

Bernard  Tennant,  chief  executive  of 
the  National  Chamber  of  Trade,  has 
written  to  the  Environment  Secretary 
Nicholas  Ridley,  warning  him  that  the  plan 
to  levy  a  uniform  rate  distributed  on  a 
population  basis  is  not  acceptable  to  the 
NCT.  The  UBR,  and  rates  brought  in  line 
with  rental  values,  would  "release  a  furore 
over  rates  similar  to  that  following  the 
combination  of  revaluation  in  1973  and 
local  government  reorganisation  in  1974," 
he  claims. 

Mr  Tennant  urges  the  Government  to 
shift  education  to  central  funds,  in  order  to 
cut  down  the  local  rate  bill. 

Criticism  has  come  from  another 
quarter  too:  the  National  Federation  of  Self 
Employed  and  Small  Businesses  is  asking 
Mr  Ridley  to  go  back  to  the  drawing  board 
with  his  proposals.  "We  do  not  believe  that 
you  have  found  the  right  answer,"  says 
chairman  John  Harris  in  his  own  letter, 
"and  beg  you  to  think  again  before 
instituting  a  replacement  that  suffers  many 
of  the  flaws  inherent  in  the  original." 

No  ban  for 
lab  ads 

The  Government  will  not  ban 
private  laboratories  from 
advertising  testing  services  to  the 
public,  but  are  considering  how  to 
ensure  that  acceptable  standards 
are  maintained,  says  Health  Under 
Secretary  Edwina  Currie. 

The  Advertising  Standards  Authority's 
guidance  to  the  media  is  that  adverts  from 
laboratories  should  be  accepted  only  if 
their  work  is  supervised  by  a  suitably 
qualified  person,  she  told  Charles  Irving 
in  the  Commons  last  week. 

■  The  first  general  report  of  the 
committee  which  monitors  the  Food 
Manufacturers'  Federation  code  on  the 
marketing  of  breast  milk  substitutes  is 
expected  early  next  year.  Ministers 
received  an  interim  report  in  June  1986, 
Mrs  Currie  told  John  Battle. 

■  The  Department  of  Trade  will  shortly  be 
consulting  interested  organisations  on  the 
text  of  draft  regulations  to  implement  the 
EEC  directive  on  doorstep  selling. 
Regulations  are  expected  to  be  laid  before 

|  Parliament  in  the  Autumn. 


Traders  who  have  gone  beyond  the 
requirements  of  the  law  to  stop 
household  bleach  causing  harm  to 
young  children  have  been  praised 
by  the  Government. 

In  the  Commons  last  week  Mr  Francis 
Maude,  Under  Secretary  for  Trade  and 
Industry,  emphasised  that  while  household 
bleach  is  only  classified  as  an  "irritant" 
and  not  subject  to  any  requirement  to  fit 
child  resistant  containers,  many  suppliers 


Essex  Local  Pharmaceutical 
Committee  are  to  hold  a  contractors' 
conference  on  November  29  at  the 
County  Hotel.  Chelmsford. 

The  conference  will  be  an  all  day  affair 
starting  at  10am  and  finishing  about 
4.30pm.  Speakers  will  include  John 
Baisley,  group  distribution  director, 
Macarthys,  and  PSNC  vice  chairman 
David  Coleman.  It  is  hoped  a  local  MP  will 
also  take  an  invitation  to  speak. 

There  will  be  a  charge  of  around  £5 
per  person  to  cover  the  cost  of  lunch  and 
refreshments  (vegetarian  alternatives  will 
be  available).  Contractors  from  outside 
Essex  LPC  will  also  be  welcome  (at  a 
slightly  higher  charge).  Tickets  and 
further  details  from  LPC  secretary  Miall 
James,  10  Badgers  Way,  Thundersley, 


were  using  them  anyway.  "I  welcome  this 
responsible  action,"  he  said. 


Missed  chance? 

Pharmacists  may  be  missing  out  on 
the  opportunity  for  supplying  first 
aid  kits  to  local  small  firms,  offices 
and  shops,  say  Smith  &  Nephew. 

Employing  companies  must  hold  an 
approved  first  aid  kit,  and  so  this  is  one  of 
the  few  items  in  a  pharmacy  that  is  a 
compulsory  purchase  for  small  business 
employers,  say  Smith  &  Nephew.  The 
company  can  supply  pre-printed  leaflets 
with  information  on  legal  requirements. 


Sunderland  Polytechnic  will  run  a 
Return  to  Pharmacy  Practice  course 
from  September  26  to  October  3. 

The  programme  includes  lectures, 
visits,  and  practicals  on  new  medicines 
legislation,  dispensing  practice,  clinical 
pharmacy,  and  new  aspects  of 
pharmacology.  Course  and 
accommodation  fees  at  a  local  hotel  will  be 
covered  by  a  Department  of  Health  grant 
and  catering  and  travel  are  likely  to  be 
subsidised,  says  Mr  J.  Smith,  director  of 
continuing  education.  A  returnable 
registration  fee  of  £10  is  required  and  full 
details  are  available  from  Mr  J.F.  Smith, 
Director  of  Continuing  Education, 
(Pharmaceutical  Sciences)  Sunderland 
Polytechnic,  Galen  Building,  Green 
Terrace,  Sunderland,  Tyne  and  Wear. 


COMING'  EVENTS: 


Essex  LPC 
conference 


Benfleet,  Essex  SS7  1TR  (tel  Southend 
559901). 

Return  to  .  .  . 
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APPOINTMENTS 


Leicester  Royal  Infirmary 

PHARMACY  WITH  A 
DIFFERENCE 

The  Leicester  Royal  Infirmary  is  Britain's  newest  teaching  hospital.  It  is  large,  very  busy 
and  offers  a  variety  of  experience  that  is  hard  to  equal,  and  the  Pharmacy  Department  is  no 
exception.  This  highly  motivated  Department  is  moving  away  from  the  concept  of  just 
providing  a  dispensing  service  and  working  towards  much  more  involvement  in  a  multi- 
disciplinary  team  approach  at  ward  and  patient  level.  We  now  have  opportunities  for  both 
Basic  Grade  Pharmacists  and  Pharmacy  Technicians  who  want  to  move  from  retail  pharmacy 
into  the  Hospital  environment. 

BASIC  GRADE  PHARMACISTS 
£9,288-£ll,400  (incl  emergency  duty  payment) 

We  can  offer  both  non-resident  and  resident  posts.  As  a  resident  Pharmacist  you  will  join 
a  small  team  providing  a  round  the  clock  pharmacy  service  and  will  be  provided  with  free 
accommodation  on  site .  All  Pharmacists  on  call  will  benefit  from  excellent  rota  and  special 
duty  payments ,  generous  time  off  in  lieu  and  will  gain  from  the  breadth  of  experience ,  modern 
facilities,  supportive  environment  and  opportunities  for  further  training  and  research. 

PHARMACY  TECHNICIANS 
£4994-£6493 

We  have  opportunities  for  certificated  Pharmacy  Technicians  to  provide  a  full  support  service 
to  Pharmacists  in  the  department.  The  work  is  interesting  and  varied  and  will  include  contact 
with  patients  and  ward  staff.  The  fully  computerised  Department  also  offers  opportunities 
for  aseptic  dispensing  for  which  additional  training  is  available .  We  offer  excellent  salaries , 
generous  holidays  and  convenient  rota  arrangements. 

We  realise  you'll  probably  want  to  know  more  so  for  a  full  information  package  so  contact 
Brian  Godfrey  on  Leicester  (0533)  541414  ext  5436  or  write  to  The  Pharmacy  Department, 
Leicester  Royal  Infirmary,  Infirmary  Square,  Leicester  LEI  5WW. 


Leicestershire 
Health  Service 


SUFFOLK 

A  busy  modern  community 
pharmacy  require 

A  full  time  Pharmacist 

•  Excellent  supporting  staff 
•  5  day  week 
•  No  paperwork 

Please  telephone: 
(0473)  685209  Daytime 
(0473)  686950  Evenings 


Agents 


EXPERIENCED 
AGENTS  WANTED 

To  call  on  wholesale  chemists,  multiples  and 
wholesaler  jewellers,  to  sell  fashion  range  of 
hair  decorations. 

Apply:  BOX  C&D  3221 
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Agents 


Courses 


AGENTS  REQUIRED 

To  sell  our  upmarket  range  of 
wetpacks,  toilet  bags 
and  cosmetic  pouches  to 
chemists  and  retailers  of 
toiletries. 


THE  LEATHER  STUDIO, 
38  RIDGWAY, 
LONDON  SW 19 
PHONE:  01-947  6494  or 
01-879  0525 


Agents  Required 


Agents  or  Locums  you 
can  earn  over  30%  more 

If  you  are  selling  parallel  imports  to  your  customers,  you  are 
most  likely  earning  a  lot  less  than  you  could. 

Our  enquiries  have  revealed  that  on  the  same  products, 
we  are  paying  up  to  33%  more  commission  than  the  majority 
of  importers. 

You  will  also  be  feeling  the  effect  in  your  pocket  when 
items  are  marked  "out  of  stock",  and  our  figures  indicate 
that  this  would  be  around  30%  of  the  lines  ordered. 

Our  "instock"  situation  at  anytime  is  averaging  95%  of 
the  orders  we  receive,  which  is  a  further  source  of  income 
for  you. 

"Next  day  deliver"  is  part  of  our  highly  efficient  and 
completely  professional  service,  backed  by  knowledgeable 
and  friendly  staff.  We  do  drop  the  odd  clanger  from  time  to 
time,  but  the  vast  majority  of  the  time  we  are  very  very  good. 
You  are  welcome  to  check  it  out  with  our  existing  agents. 

We  pay  commission  on  EVERY  ORDER  received  from 
your  customers  by  whatever  means,  and  we  provide  a 
regular  computer  print  out  to  prove  it. 

We  also  operate  a  "no  quibble"  return  goods  policy  with 
immediate  credit  notes  for  all  authorised  returns. 

—  All  too  good  to  be  true  —  not  at  all! 

Why  not  drop  us  a  line  today  and  find  out. 

We  won't  be  able  to  take  all  of  you,  but  we  will  take  as 
many  as  we  can. 

Barrie  Thompson  FPS,  FlPharm  M,  MCPP, 
Pharmaceuticals  International  (UK)  Ltd,  33  Liberty  Close, 
Woolsbridge  Industrial  Park,  Three  Legged  Cross, 
Wimbourne,  Dorset  BH21  6SY.  Tel:  (0202)  826644. 


Unlimited  Earnings  Potential 

Agents  Wanted 

All  areas-for  already  established  American  hair  care 
treatment  program. 

Telephone  Dave  Edwards 
01-388  6220 


Royal  Postgraduate  Medical  School 


( University  of  London} 


Therapeutics  Update 

course  for  pharmacists 
9-13  November  1987 

Course  Organisers: 
Ian  Harrison  &  Alan  Willson 
Pharmacy  Services 
Hammersmith  Hospital 

Developed  from  the  former 
'Background  to  Medical  Course',  this 
intensive  one  week  seminar  will  get 
you  up  to  date  on  the  main 
therapeutic  aspects  of  medicine 
including: 


*  Cardiology 

*  Renal  Medicine 


Respiratory  Medicine 
Gastroenterology 


with  separate  lectures  on 
Immunology  /  Fluid  Balance  /  Post- 
operative Pain  /  Pre-medication  Cancer 
Chemotherapy  /  Hormones  in 
Oncology /Leukaemias 

The  22  lectures  will  be  given  by 
internationally  respected  clinicians. 

Participants  can  choose  two 
workshops  from  a  menu  of  six  which 
will  be  moderated  by  pharmacists  to 
enable  an  in-depth  clinical  application 

to  be  developed  for  a  given 
specialisation. 

Visiting  lecturers  from  the  USA  will 
speak  at  an  open  satellite  meeting  on 
the  Control  of  Cross  Infection  and  the 

Measurement  of  Clinical  Pharmacy 
Effectiveness. 

For  a  detailed  programme  and  further 
information  contact: 
School  Office,  Royal  Postgraduate 
Medical  School,  Hammersmith 
Hospital,  London  W12  OHS. 

Early  application  advised. 

Course  fee  of  £  1 95  to  be  paid  by 
19  October  1987. 
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Announcements 


Shopfitting 


Garner  Lord  Ltd 

Wish  it  to  be  known  that  the  Ahmed  family  have 
disposed  of  their  interest  in  the  company  and  all  further 
dealings  should  be  through  the  new  parent  company 

Thaneglade  Ltd  at 

74Trentham  Road,  Longton, 
Stoke-on-Trent  ST3  4DY 


IEXDRUM 

L-STOREFITTERS-J 


0626  •  834077 


Labels 


lPRINJMGi 


FOR 


DELIVERED  IN  14  DAYS  -  OR  NO  CHARGE  -THAT'S  THE  PARK  PRINTING  PLEDGE 
Phone  for  details  NOW0S^  -708  8800    JESSM^  *" 


COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHAMlES  iUSINtSS  >A«K   OlO  NtWTON  «OAD  HEATHHEID  DEVON  TOI2  6UI 




nuifspcc 

^gjSjjOPfjTTING  LTD 

A  complete  shopfitting  and  design  service,  at 
competitive  prices  tor  the  pharmacist. 
Southern  Office:  Northern  Office: 

Unit  4b,  4  Prestwood  Court, 

Grace  Road,  Leacroft  Road, 

Marsh  Barton,  Risley,  Warrington, 

Exeter,  Devon  Cheshire 
Tel:  0392  216606  Tel:  0925  827292 


Professional  Prescription 
Computer  Labelling 


Stock  for  Sale 


John  Richard! en 
Computer!  Hi 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stock  Control 

►  In  Customer  Service 


>■  In  Systems  Development 


10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


Shopfitting 


D.J.  SHOPFITTINGS 

For  the  chemist  who  requires  display 
shelving  of  high  quality  at  reasonable  prices. 
Design  and  installation  services,  customised 
dispensary  fittings,  credit  facilities  and 
showroom. 

Telephone:  01-773  1921 
01-337  5779 


CHEMIST  &  DRUGGIST  CLASSIFIED 

There  are  over  16,000  reasons  each 
week  why  you  should  use  Chemist  & 
Druggist  for  all  your  Classified 
Advertising  needs. 

We  also  offer  a  wide  range  of  classifications  and 
your  own  heading  if  your  advertisement  does 
not  fall  under  existing  headings. 

So  call  David  Stell  now  to  reserve  vour 
space  on  (0732)  364422  Ext  476 


PERFUMES  & 
COSMETICS 

MOST  BRAND  NAMES  IN  STOCK 
BEST  SELECTION  &  BEST  PRICES 


KODAK  20%  DISCOUNT 
OFF  TRADE  PRICES 


PASCOS  (LONDON) 
425c  HARROW  ROAD, 
LONDON  W10  4RE 

OPEN  SUNDAYS 
10am-1 2.30pm 

Price  lists  ®oi-960  0319/5752 


DELIVERY  SERVICE  F.O.C.  UK  MAINLAND 


FASHION  JEWELLERY 

Mrs.  S.  Dezsofi  (former  Jodez  Ltd.)  has  now  the 

latest  Summer  lines  available  in:  — 

Ear-wires,  Clips,  Pearls,  Beads,  Brooches,  Rings  etc. 

Phone:  061-795  7515,  or  write:  2,  HasSam  Court, 
Singleton  Rd.,  Salford  M7  0LU.  Manchester. 
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Philistines  abound  in  Albania!  A  Mrs  Catchpole  of  Clacton  had  her  copy  of  Woman 
magazine  confiscated  by  Border  guards,  as  an  example  of  decadent  Western 
pornography.  The  offending  illustration  was  this  Metatone  advertisement.  Wamer  Lambert 
will  award  £10  to  each  of  the  best  five  answers  to  the  question  "What  on  earth  would 
Botticelli  have  said  .  .  .?" 


A  lady  who 
means  business 

Doreen  Lofthouse  of  Fisherman's 
Friend  fame  is  in  the  running  for  a 
top  national  business  award,  and  a 
prize  trip  to  America  via  the  QEII 
and  Concorde. 

She  is  a  semi-finalist  in  the  "Women 
mean  business"  award  run  annually  by 
Options  magazine,  and  this  year 
sponsored  by  the  TSB  Trust  Company. 
Later  this  month  six  finalists  will  be 
selected  for  a  place  in  the  London  finals  in 
September  where  they  will  be  interviewed 
by  a  panel  of  judges  looking  for 
originality,  initiative,  management  skills 
and  return  on  investment. 

Mrs  Lofthouse  has  masterminded  the 
development  of  Fisherman's  Friends  from 
their  origin  in  a  local  family  pharmacy  in 
Fleetwood  to  a  business  employing  over 
170  people  and  exporting  the  lozenges 
worldwide. 


 -  *  -  -  . —  .  . — 

Bradford  Chemists'  Alliance  chairman 
William  Chanter  thanks  retiring  director 
Earnest  Hazlehurst  (left)  for  his  long 
service.  Mr  Hazlehurst,  past-secretary, 
along  with  William  Hudson,  past- 
chairman,  were  both  given  gifts  to  mark 
their  retirement  at  the  company's  70th 
anniversary  celebrations  earlier  this 
month.  The  Alliance  was  founded  in  1917 
by  about  12  shareholders.  It  now  has  about 
140  and  its  turnover  stands  at  over  £20m 


Notts  notch  8 

Eight  students  from  the  University 
of  Nottingham  join  this  year's  first 
class  pharmacy  graduates. 

The  B.Pharm  honours  degree  was 
awarded  to  51  students  in  all,  the  first  class 
awards  going  to  Judith  Carolyn  Clark, 
Louise  Clark,  Alastair  John  Coupe,  Louise 
Margaret  Curtis,  Susan  Lesley  Darbon, 
Jennifer  Anne  Hole,  Victoria  Ann  Mills 
and  Christopher  John  Hamilton  Porter. 


Scouse  know 
how  for  Kiwis 

The  secretary  and  registrar  of  the 
Pharmaceutical  Society  of  New 
Zealand,  Dr  Peter  Colville,  has 
written  to  Liverpool  Pharmaceutical 
Committee  for  information  on  their 
needle  exchange  scheme. 

Drug  abuse  by  injecting  addicts  and 
the  spread  of  the  HIV  virus  are  causing 
concern  to  pharmacists,  and  while  the 
AIDS  problem  is  small  (38  cases  to  May 
1987).  New  Zealand  is  close  to  the  Far  East 
"drugs  run"  and  a  prime  target  for 
pushers.  A  successful  needle  exchange 
scheme  has  been  in  operation  on 
Merseyside  since  last  year,  and  in  April  it 
was  reported  that  there  were  no  sero- 
positive addicts  in  the  region. 


Lines  man  on 
FPC  

Lines  LPC  secretary  Noel  Baumber 
has  been  co-opted  as  the 
pharmacist  member  of  the  Council 
of  the  Society  of  Family  Practitioner 
Committees  until  the  annual 
conference  in  Scarborough. 

Since  the  resignation  of  Mrs  M.J. 
Rothwell  there  has  not  been  a  pharmacist 
on  the  FPC  Society's  Council.  There  were 
no  nominations  from  the  AGM  and  the 
Council  wrote  to  all  FPCs  asking  for 
nominations. 


This  week  John  Edwards,  the  new 
chairman  of  the  London  Group 
Pharmaceutical  Executive,  celebrates  50 
years  in  pharmacy.  A  Fellow  of  the  Society 
and  regular  committee  man,  he  recently 
celebrated  40  years  of  retail  pharmacy  at 
his  shop  m  Copenhagen  Street,  London 
(C&D,  May  30,  pl088) 

Vestric  Ltd:  John  F.  Owen  joins  the 
company  next  month  to  be  responsible  for 
the  development  of  surgical  services.  He  is 
currently  sales  manager  for  Macarthy 
Medical  Ltd. 

Marton's  Pharmaceuticals:  Mr  Howard 
Parsons,  who  has  spent  many  years  in 
pharmaceutical  warehousing  with  Vestric, 
has  joined  as  warehouse  manager. 

Duracell  UK:  Mark  Gerken  has  been 
appointed  to  the  new  position  of  director  of 
trading.  He  will  head  the  new  Trading 
Division  at  Crawley. 

Royal  National  Pension  Fund  for 
Nurses:  David  Jordan  has  been  appointed 
marketing  manager.  This  follows  the 
retirement  of  Graham  Guntrip  after  six 
years  working  with  the  fund. 


Typesetting  and  graphics  by  Magsel  Ltd,  Sidcup,  Kent  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent  Published  by  BENN  PUBLICATIONS  LTD,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Registered  at  the  Post  OHice  as  a  Newspaper  .  .  Jj  Hs  Contents  %i  Benn  Publications  Ltd  1987  All  rights  reserved  No  part  ol  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical 
photycopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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Manufacturing  &  Distributing  Services 


r 


PARACETAMOL  TABLETS 

IN  BULK,  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSUL T 

THE  WALLIS  LABORATORY  LTD 

11  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


"DORMEL"  MINIATURE  FEEDER 

from  John  Dowell  &  Sons  Ltd  of  Saffron  Walden 


Suppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Spareiatex  Teats  for 
well  over  50  years  —  obtainable  from  the  majority  of  Chemist  Wholesalers 

Orders  (wholesale  only)  and  enquiries  to: 
John  Dowell  &  Sens  Ltd,  c/o  R.  Higgs,  264  St  Barnabas  Road, 
Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


Jungle 
Formula® 

THE  EFFECTIVE 
REPELLENT 

MINIMUM  38%  POR 

From  all  major 
wholesalers  or  direct. 


THE  JUNGLE  FORMULA 
CO  LTD., 

FITTLEWORTH, 
W.  SUSSEX  RH20  1  ER. 
Tel:  079-882-482 
Telex:  847508  AMAZON  G 


the    most  comprehensive 
contact  lens  solution  service 
available  today. 
WE  OFFER  - 

FREE  delivery  on  ALL  orders. 
Over  95%  of  ALL  orders 
delivered  within  24  hours.  All 
solutions  available  in  singles. 
Updated  price  list  every  2 
months. 

Exciting  bonus  offers 

HOTLINE  (0332)  360464 

MID-OPTIC  LTD 
FREEPOST.  DERBY  DE2  8BR 


a 


"W         Effective,  com 


Insect  Repellent  Wipes 


j~  -  convenient,  odourless  and  non-greasy  Ideal  for 

anglers,  golfers  gardners,  walkers,  family  picnics  and  all  outdoor 
pursuits  Available  in  packs  ol  10  sachets  and  as  a  lotion  in  a  display 
outer  of  24  x  30ml  bottles  _  . 

Calsalettes* 

Laxative  Tablets  -  Gentle,  yet  effective 
-  The  natural  way  to  relieve  constipation  Now  available  in  nev 
60  tablet  packs  -  sugar  coaled  and  uncoated  presentations 

,  tor  over  the  counter  sale  | 

Dermoplast*  Spray 

A  topical  aerosol  spray  for  the  relief  ol  pain  in  minor  burns,  cuts,  wounds 
and  abrasions  Easy  to  carry,  simple  to  use,  Dermoplasl  Spray  provides 
soothing  first  aid  for  those  holiday  cuts  and  minor  burns 


These  products  are  available  from  your  local  wholesaler  and  are  promoted  direct 
to  your  customers 

TORBET  LABORATORIES  LTD 

Maidstone.  Kent  ME159QQ    Tel:  0860  319350  Trac 


m 


Generics 

  We  have  the  capacity  and  experience  to 

manufacture  over  1000  million  tablets  and  fill  over 
100  million  capsules  per  year  We  provide  top  quality 
products  for  home  and  export  markets.  Licensed  by 
DHSS.  Contractors  to  NHS  All  enquiries  welcomed 

M.A.  Steinhard  Ltd.,  32-36  Minerva  Road,  London 
NW10  Tel:  01-965  C194. 

Steinhard 


Apeils-Umdasch 

unison  designed  to  sell 


Apeils-Umdasch 

-  together,  a  splendid 
shopfitting  combination  - 
and  one  that  works. 


Apeils  Systems  Limited, 

Unit  P,  Kingsway  Trading  Estate, 
Kingsway,  Luton, 
Bedfordshire  LU1  1  LP. 
Telephone:  Luton  (0582)  4571 1 1 . 


The  Right  Choice  at  the  Right  Price 

Shopfitting 


The 
Compl 

Syst 


Whatever  your  shopfitting  requirements 
ZAF  have  the  answers... 

*  Quality  Equipment 

*  Quality  Design 

*  Quality  Service 

Full  range  ol  Dispensary  fittings 

'  'FREE*  'QUOTATIONS 
NATIONAL  NETWORK  OF  LOCAL  CONSULTANTS 
NATIONAL  INSTALLATION  SERVICE 
EXCELLENT  FINANCE  FACILITIES  AVAILABLE 


for  the 
Progress 
Pharmacist 
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Top  choice. 


Recommended  by  the  professionals. 

More  than  twice  as  many  customers 
purchase  a  headlice  preparation  from  Napp 
than  all  other  brands  put  together: 

*  Source:  Nielsen  Drug  Index 

PRIODERM®  and  CARYLDERM®  preparations 
•  rvfalathion  and  Carbaryl  •  Lotion  and  shampoo  •  Family  Treatment  kit  and  original  pack 

Make  sure  they  're  your  top  choice. 

Further  Nation  is  availab.e  fro.:  Napp  Consul  Products  <@)  Napp  Laboratories,  The  Seen.  Park,  CambridSe  CB4  4GW.  Member  of  the  Napp 

erm  Lotion  and  Shampoo  conta.n  Malathion.  Carylderm  Lotion  anTSh^poo  contain  Carbaryl.  ®  Prioderm  and  Carylderm  are  revered  trade  marks  ©  Napp  Lahoraror.es  L.m.ted 


